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I PREFER ACTIVITIES - L LTY@IPREFER.COM

BONUS OFFER
GLOBAL IP

BONUS OFFERS - Summer Offer Cyber Sale (tbd)
MARKETPLACE SUPPORT reg-based 2X Bonus Points on Stays May - August
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BONUS OFFER I Singles Day (tod)
- REGIONAL/BRAND

l California Recovery Offer

B 0 N U S 0 F F E R S Newest Additions - no separate promo this time // driving Members to Register for Summer Promo
EVERGREEN

Newest Additions (2,500 points for stays at our newest hotels)

Quarterly Update
Key Access Key Access Key Access Key Access Key Access Key Access
REDEMPTION Trigger Trigger Trigger Trigger Trigger Trigger
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MEMBER Account Summary (ROW) I Account Summary (ROW) Account Summary (ROW) I Account Summary (ROW) Account Summary (ROW) Account Summary (ROW)

RN/RN+
O F F E R S Awareness Trigger

VIP Offer
15% off BAR + 2x Points

Radiant Stays & Double Points Radiant Stays & Double Points
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Newest Additions Pacific, Middle East, & Africa Newest Additions

(ROW)

EGIONAL MEMBER COMMUNICATIONS

Account Summary
SOUTHEAST ASIA Radiant Stays & Double Points
Members’ Choice Winners — Asia Pacific,
Middle East, & Africa
Rediscover the Culture that Connects Us
Account Summary
J A PA N Radiant Stays & Double Points
Luxurious Family Travel
Newest Additions

Account Summary Account Summary

Cultural Treasures )
Festive Celebrations

Account Summary

Account Summary

Middle East, & Africa Newest Additions
Visit Taiwan

Account Summary

Festive - European Christmas Markets

LATAM Account Summary LATAM Account Summary LATAM Account Summary
MEXICO Radiant Stays & Double Points Radiant Stays & Double Points Sep. VIP Promo

South America - Members’ Choice Winners — Asia Pacific, Independence Celebrations

Where Two Wonders Await Middle East, & Africa Newest Additions

Newest Additions Explore Colombia / Costa Rica
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Account Summary Account Summary

Featured Destination: Panama & Peru All Inclusive - Festive

Account Summary
“Destination
Meéxico: Dia de los muertos”

Account Summary Account Summary Account Summary

Radiant Stays & Double Points Sep. VIP Promo

Members’ Choice Winners — Asia Pacific, French Luxury & Gastronomy
Account Summary AecomptEinERY
Featured Destination: Ireland
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PR ACTIVITIES - PUBLICRELATIONSPHR@PREFERREDHOTELS.COM

PR A C TIVITIE S Q2 2025 New Member Announcement Live Like a Legend Q3 2025 New Member 1 Prefer Members’ Choice Awards New Independent Hotel Openings
I Prefer Appreciation Week Announcement 2025 2026

(IN ADDITION TO Travel + Leisure World’s Best Awards

THE ACTIVITIES 2025 Conde Nast Traveler Reader’s Choice I Prefer 2025 Cyber Sale 2026 Travel Trends

SUPPORTING Awards 2025

MARKETING

CAMPAIGNS) | Prefer 2025 Cyber Sale Teaser

Milan Media Co-Op Event (Sept. 24) London Brand Legend Collection Event ILTM Cannes (December 2-5)

BRAND AND
MEDIA CO-OP
EVENTS

Legend Media Event Beijing (Sept. 17) Mexico City Brand Media Event (TBD)

ORGANIC SOCIAL ACTIVITIES - SOCIALMEDIA@PREFERREDHOTELS.COM

GLOBAL SOCIAL
MEDIA KEY DATES

GLOBAL SOCIAL
MEDIA EVERGREEN

CHINESE SOCIAL MEDIA PLATFORMS

KEY DATES,
SEASONAL TRENDS

TOPIC (WECHAT, SINA
WEIBO & RED)

CHINA SOCIAL
MEDIA CAMPAIGN

Key to Marketing Channels

g o 3 W = o o & X Z &

DEDICATED EMAIL DIGITAL PAID BLOG POST ORGANIC SOCIAL B2C B2B PR PARTNER DISPLAY SEO FEATURED IN

LANDING PAGE MEDIA MEDIA ACTIVATIONS ACTIVATIONS ACTIVATIONS ACTIVATIONS REMARKETING THE IP ACCOUNT
/ADVERTISING SUMMARY

T Property must be an active and engaged participant in the I Prefer Hotel Rewards loyalty program.


mailto:socialmedia@preferredhotels.com
mailto:publicRelationsPHR@preferredhotels.com

Dlgpessents | PREFER

HOTEL REWARDS

Q3-Q4 2025 INTEGRATED MARKETING & COMMUNICATIONS CALENDAR

JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER

Mexico Southern California Travel in 2026
Mexico City, Beach Resorts Active California, California Wine Country TBD
Frida Kahlo (included in main essay) TBD
Tequila (included in main essay) TBD
Taipei, Stockholm, Atlanta Manila, Honolulu, Venice Santiago, Bangkok, Houston
Bogota Milan Capetown
US Atlantic Coast Heart of Europe Caribbean
Mallorca Victoria, BC Dubai
WWHL WWHL
(Aug 2025) (Dec 2025)
Residences Boutique Weddings & Celebrations Beaches & Islands
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