


•  Collection of the worlds finest golf resorts

•  Affluent Member Database of over 120K members 

•  Partnership with American Express to promote collection to     

affluent card members and member agents

• Diverse marketing program that includes print, email, direct 
mail, events, online banner advertising, PPC and more

• Revenue generating program by creating programs and offers

CURRENT STATE

Wynn Las Vegas
and Encore
Las Vegas, 

Nevada, USA

The Lodge at Pebble 
Beach®

Pebble Beach,
California, USA

The Kiawah Island 
Golf Resort

Kiawah Island,
South Carolina, USA

The K Club, Kildare 
Hotel, Spa and 
Country Club

Dublin, Ireland

Finca Cortesin Hotel
Golf & Spa

Costa del Sol/Casares,
Spain



•  65 international resorts, and growing

• Golf Digest Rankings:

– 23 of the world’s top 100 courses

– 15 golf resorts in “Top 75 in U.S.”

– 7 golf resorts in “Top 100 outside the U.S.”

• The finest golf resorts and courses in the world

A COLLECTION OF THE WORLD’S BEST

Wynn Las Vegas
and Encore
Las Vegas, 

Nevada, USA

The Lodge at Pebble 
Beach®

Pebble Beach,
California, USA

The Kiawah Island 
Golf Resort

Kiawah Island,
South Carolina, USA

The K Club, Kildare 
Hotel, Spa and 
Country Club

Dublin, Ireland

Finca Cortesin Hotel
Golf & Spa

Costa del Sol/Casares,
Spain



“Preferred Golf helps us reach affluent golf 
travelers from around the globe with the 
member database, diverse marketing channels 
and forward thinking approach” Tim Ryan –
Vice President, Global Business 
Development, Pebble Beach Resorts

WHAT OUR PARTNERS SAY!

The Lodge at Pebble Beach®
Pebble Beach,
California, USA

Finca Cortesin Hotel
Golf & Spa

Costa del Sol/Casares,
Spain

“Finca Cortesin Hotel, Golf & Spa is proud to 
be part of Preferred Golf which represents the 
world’s finest golf resorts.  We are able to 
promote our property to such an affluent golf 
travel database and has allowed us to be 
successful in  the golf travel market” Javier 
Rivadulla – Sales & Marketing Director, 
Finca Cortesin Hotel Golf & Spa



PROVEN STRATEGY: BUILDING CONSUMER MEMBERSHIP

84,000 Preferred Golf members globally

WORLDWIDE REACH

AFFLUENT GOLFERS
• American Express® Gold, Platinum 

and Centurion Card Members
• Members of YPO and Private Country 

Clubs

GOLFERS WHO TRAVEL
• Golf Association Members

• iPrefer Loyalty Program Members
• Tournament Organizers

• Travel Agents
• Meeting Planners

United States - All

Canada

Europe

Mexico & Latin
America

ASPAC (China,
Australia, NZ, Japan)

Central & South
America

Africa/Middle East



Email 
Marketing

Print

E-Commerce

Regional 
Campaigns

American 
Express Global 

Partnership

Dedicated 
Marketing 

Opportunities Drive
Bookings 
and Build 

Awareness

INTEGRATED MARKETING TACTICS



PROVEN STRATEGY: EMAIL MARKETING

MEMBER NEWSLETTEREXCLUSIVE OFFERS



PROVEN STRATEGY: EMAIL MARKETING

Preferred World Reaching iPrefer Members



PROVEN STRATEGY: PRINT PUBLICATIONS

Directories, Travel Lifestyle Magazines, and Brochures
Integrated into Preferred Print Publications

Travel Agent Promotions
Preferred Golf

Annual Directory Brand Ad



PROVEN STRATEGIES: ONLINE / E-COMMERCE

Increasing Your Property Awareness on Brand Websites
Brand Awareness



PROVEN STRATEGIES: RETARGETING GLOBALLY

Consistently retargeting our members and affluent golfers 
Staying in Front 



PROVEN STRATEGY: GLOBAL CAMPAIGNS

Reaching Golfers and Travelers Regionally and Globally
Extending Your Reach in Trade Publications

SPECIAL INTEREST

UNITED Airlines
Reaching MileagePlus Premier 

Members Globally through Email, 
Print & Online Banner Ads

AMERICAN BAR ASSOC
Reaching over 150,000 affluent 
travelers through ABALeisure

Print AdOnline

Banner Ad



PROVEN STRATEGY: STRATEGIC PARTNERSHIPS

Reaching Golfers and Travelers Regionally and Globally
Extending Your Reach with Strategic Partnerships

SPECIAL INTEREST 
PUBLICATION HIGHLIGHTS

AMEX GOLD
Reaching  American Express GOLD 

Cardmembers in Finland, Japan, 
Mexico, Canada, Mongolia and More

EWGA Members
Reached 14,000 Members with 

Complimentary Membership and 
Offers

Email Banner Ad



PROVEN STRATEGY: AMEX PREMIUM CARD MEMBERS

Reaching Premium AMEX Card Members 
Currently marketed in 20 markets + 2 Int’l currency cards



PROVEN STRATEGY: AMEX PREMIUM CARD MEMBERS

Reaching Premium AMEX Card Members 
Globally through Print and Email Marketing 

AMEX Malaysia Platinum 
New Member Welcome Kit



PROVEN STRATEGY: AMEX PREMIUM CARD MEMBERS

Reaching Premium AMEX Card Members 
Globally through Direct Mail

AMEX Canada Direct 
Mail



PROVEN STRATEGY: AMEX PREMIUM CARD MEMBERS

Communicating to card members
Consistency

 Over 1.5million Cardmembers we 
included in direct communications

 Every month a feature was produced

 Channels included 

– Direct Mail – 468,000

– Welcome Pack – 12,500

– Online  - 1,100,000

– E News – 7,000

– Magazine - 5,000



PROVEN STRATEGY: REACHING CLIENTS DURING EVENTS

AMEX Premium Card Member Events
Preferred Golf Gets You In Front Of Those That Matter

Take advantage of getting into the AMEX Offices when you can no longer on your own

 American Express Toronto

 Speak to Premium Card Agents who book travel from Canada, Japan, Mexico and 
More

 Local global sales associate Vanessa Gromer will be arranging a two-day event 
which will include one day of sales calls and one-day hosting AMEX Agents for a 
reception

 May 3rd and 4th

 Cost will be $1,950

 American Express London

 Join us as we visit the Premium Card Agents in London and Brighton

 AMEX’s largest agent offices who book all International Markets and Travel

 October 5the & 6th

 This event is scheduled the week prior to the Annual Conference in Dubai 
(October 12-16)

 Cost is only $1,950 for two events



Michael Osgood | Managing Director, Preferred Golf
Tel: +1 949 719 3326 | Mobile: +1 949 394 1222

mosgood@preferredgolf.com


