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Canada - Market Update – Q3


AIRLINES 
· Interjet Airlines introduced new service from Toronto to Cancun and to Mexico City.
· Air Canada introduced year round service from Montreal to Tokyo Narita.


CORPORATE/BUSINESS TRAVEL
· [bookmark: _GoBack]According to GBTA research, Canada’s business travel market hit $23.5 billion USD in 2016, a 1.7% increase over 2015. Looking ahead, GBTA expects the country to experience similiar growth over the next five years, growing at a rate of 6.7% annually and topping out at $31.4 billion USD by 2021. As Canada’s economy continues to expand, it’s expected business travel growth largely come from the Petroleum Refining, Education, Social & Personal Services, and Real Estate industries. These four industries are expected to grow at a rate of more than 8 percent annually through 2021, while other industries such as Rubber & Plastic Manufacturing, Hotels & Restaurants, Wood & Wood Products, and Construction are expected to grow and further fuel Canada’s economy.
· Flight Centre Travel Group Canada has acquired Quebec based Laurier Du Vallon Travel to increase its footprint in the French speaking part of Canada.
·  SNC Lavalin acquired UK based company Atkins. The 2018 hotel rfp is launched together for North America, the other regions are being sourced separately for now.


LEISURE TRAVEL
· Despite the weak Canadian Dollar the Canadian travel industry is experiencing an overall positive trend with the number of international trips up  5.4 % in the first half of 2017, non-car trips to the US increased by 8.5 % in the first 6 months of 2017, arrivals to Mexico by 9.6%. The US city with the biggest increase in Canadian travel so far this year is New Orleans (+50%) due to increased air capacity.
· Vision Travel recently announced the acquisition of Travel Sensations Toronto Downtown and Vancouver based W.D. Travel, an Ensemble agency. Vision Travel merged with Direct Travel earlier this year. They are building on their merger by joining forces with travel management company ATPI to form Direct ATPI Global Travel. Vision Travel will continue to operate under its existing brand in Canada, and Direct Travel will similarly operate in the U.S. under its existing brand.
· Worldview Travel headquartered in Toronto rebranded as TravelEdge, this also includes its 2 branches formerly known as The Travel Network (Toronto/Montreal).

Contact for this market is Vanessa Gromer, based in Toronto, Canada vgromer@prferredhotels.com
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