BEY®OND
GREEN

2021 SALES RECAP

NNNNNNNNNNNN



IIIIIIIIIIIIIIIIIIIIIIIII

Boyond Creen



2021 SALES RECAP

BEYOND GREEN

(MARTIN THOMAS)

PHR — NYC Showcase (September)

» BG attended with dedicated table + follow up to
all attendees

Agency Owners E-Mailing (october)

» Reached out to my network of 120 agency owners
highlighting my new position

ILTM Cannes (December)

e BG attended with dedicated booth with 45+ one
on one appointments with agency owners and
tour operators + follow up to all appointments
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BRAND EDUCATION

GLOBAL LEISURE SALES

e Conducted Beyond Green Hotel Presentations to BG
Global Sales Team and VIP Desk (JAN-APR)

e Beyond Green Agency Press Release — Distributed to
Managed Global Travel Advisors — 42,000 emails (APR)

e Beyond Green Love Letter to Earth — Distributed to
Global Travel Advisors — 42,000 emails (APR)

e Presented Beyond Green Overview to 55
Serandipians (Traveller Made) global buyers at their
virtual The Essence of Luxury tradeshow (MAR)

e Beyond Green Travel Agency Webinars conducted in
the following regions:
o EMEA-10 webinars conducted in English,
Spanish, German. Italian and French
o US/Canada- 5 webinars
0 Mexico/Latin America- 4 Webinars in Spanish
and Portuguese
o ASPAC/China 3 Webinars conducted in English,
Japanese and Mandarin
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BRAND EDUCATION

GLOBAL LEISURE SALES

e Included Beyond Green in the presentation for American
Express Pacesetters Virtual conference in EMEA, USA
and ASPAC (Jun)

e Hosted PHG event at Rancho Laguna — Kurt Bjorkman
presented on Beyond Green (Jun)

e ILTM Singapore — Beyond Green included in PHG virtual
presentation for all buyers uL)

e Virtuoso Travel Week — invited all BG Hotels to attend
client reception complimentary. Conducted
meetings/dinner with The Brando, @beyond and Red
Carnation with Lindsey Ueberroth (aue)

e Beyond Green Table at New York City Showcase
attended by Martin Thomas (130 advisors) (SepT)

e Three Camel Lodge included in China and ASPAC's
Hotel of the Week (sepT)

e ILTM Americas Cancun — Beyond Green Overview
included in PHG presentation to 40 luxury advisors (SepT)
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BRAND EDUCATION

GLOBAL LEISURE SALES

e ASPAC and China team had call with And Beyond GSA
who is represented in Singapore (sepT)

e Global Travel Network Virtual Conference - Included
Beyond Green Presentation in all virtual meetings
conducted over four days (ocT)

e New York In Person Roadshow — BG was presented at
all events and office visits (ocT)

e Deployment of first Beyond Green Leisure Newsletter
(ocT)

e Signature Travel Conference — Presented BG for all PHG
brand appointments (Nov)

e ILTM Cannes - Beyond Green table in PHG booth. Martin
Thomas conducted all appointments (pec)
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GLOBAL LEISURE SALES ORGANIZATION

¢ https://staybeyondgreen.com/sbg-global-sales-contacts
CONFIDENTIAL
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BRAND EDUCATION

APRIL 25, 2021:
Q2: Beyond Green
Brand Launch
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GLOBAL GROUP SALES ORGANIZATION
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MARKETING SUPPORT

I PREFER

FEB 25, 2021:
BG Introduction from

Lindsey

1.8M

DELIVERED

CONFIDENTIAL

| PREFER

HOTEL REWARDS

LETTER FROM OUR CEO C/ﬂ%

Dear Shianne,

When asking myself "Where next?" for 2021, | am filled with renewed wonder and
excitement for all the destinations that await, with Italy, the Maldives, and Hawaii at the
top of my wish list. Regardless of where | go, | have pledged to seek a more purposeful
way to travel — and | am committed to making it easier for our loyal | Prefer Members

to do the same.

Introducing Beyond Green
As we all look forward to traveling more, | am thrilled to introduce the latest program
update for our I Prefer Members: Beyond Green, our new sustainable hotel brand that

serves as an invaluable guide to travel as a force for good.

Launching in March 2021, Beyond Green presents some of the most exceptional
hotels, resorts, and lodges around the world that are committed to sustainability in
action and offering guest experiences that inspire renewal, wellness, learning, and
adventure in some of the most unique urban, rural, and fa scinating places on our

planet.
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MARKETING SUPPORT

I PREFER

APR 14, 2021:
BG Launch

6K

DELIVERED
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MARKETING SUPPORT

I PREFER

Apr 22, 2021:

Points for Good, BG
launch secondary
message

105K

DELIVERED

% CONFIDENTIAL
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MARKETING SUPPORT

I PREFER

May 6, 2021:
Member Newsletter,
full takeover

467K

DELIVERED
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MARKETING SUPPORT

I PREFER Supporting Sales Flyer

Jul 22, 2021:
Journeyer's Pick
offer reminder

10K

DELIVERED
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MARKETING SUPPORT

I PREFER

Sep 2, 2021:
Member Newsletter,
full takeover

460K

DELIVERED
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MARKETING SUPPORT

I PREFER

Nov 11, 2021:
VIP Offer, BG

takeover

475K

DELIVERED
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I PREFER ORGANIZATION

JERI SALAZAR

Vice President, Loyalty Strategy
+ Marketing

SHIANNE KAPSIMALIS

Senior Director, Loyalty Marketing & Insights
+ Marketing

SHAWN STOUTE

Manager, Loyalty System & Operations
+ Marketing

DONNA GIESE

Project Coordinator, Loyalty Operations
* | Prefer

CHASE McPEAK

Senior Copywriter & Editor
+ Marketing

NENA RYDER

Senior Creative Manager
+ Marketing

ASHLEY BELL

Graphic Designer
+ Marketing
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