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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

CAMPAIGN OVERVIEW

OBIJECTIVES STRATEGY

Drive traffic and bookings Showcase high-activity

to participating hotels from beach activities, family friendly

key feeder markets. escapes, and beachfront wellness
near the participating hotels

Drive incremental revenue giving a reason to the audience to

to participating hotels through visit this destination.

a series of engaging and
targeted communications.
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CAMPAIGN MESSAGE TIMING OFFER
Bliss is Just a Beach Away July 26— October 30, 2022 Stay More, Save More
Campaign Approach:

Encourage travelers to visit quiet
and calm locales for longer
stays in order to save.
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

CAMPAIGN MESSAGE
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Bliss is Just a Beach Away

Don't you deserve a few days in a shaded
seaside hammock, quietly swaying in the breeze?

Book our Beaches & Islands Stay More, Save
More offer by October 30, 2022, for stays through
March 31, 2023, and save up to 30% off beach and

island vacations of three nights or more.
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

TARGET AUDIENCE

* People with a high intent to travel
to coastal beach and island
destinations

* | Prefer members that indicate
beaches & islands as a preference

* Global feeder markets for
participating hotels

* Qualified I Prefer members
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

PARTICIPATING HOTELS

Hotel Californian Santa Barbara, California, United States
o Alohilani Resort Waikiki Beach Honolulu, Hawaii, United States
o Eau Palm Beach Resort & Spa Palm Beach/Manalapan, Florida, United States
° Rancho Santana Tola, Nicaragua
Coco Bodu Hithi, Maldives North Male Atoll, Maldives

Coco Palm Dhuni Kolhu, Maldives Dhuni Kolhu Island, Maldives

NIZUC Resort & Spa Cancun, Mexico

Aurora Anguilla Resort & Golf Club  Anguilla, Anguilla
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

ENGAGEMENT CHANNELS

Paid Display
Paid Social Media isital Email to | Prefer Member:
. . Dlglta I Pre_fer Segmentation strategy to complement the
PHR Brand Social Media Media E t destination
MiEEl=E and participants
Strategic Targeting
. o Preferred Sales Newsletter Inclusion
Online Hotels & Resorts
Global Sales Sales Flyer

Merchandising

Dedicated Landing Page

PREFERRED
GLOBAL
MARKETING
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DIGITAL TACTICS

THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

PREFERRED BRAND WEBSITE

e “.-._; Dedicated landing page featuring participating hotels

Beaches & eands I\ Landing page live July 26 — October 30, 2022

https://preferredhotels.com/offer/beaches-islands
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

PREFERRED — DIGITAL DISPLAY

PROSPECTING

* Contextual targeting
* People looking for a similar property

* People looking for family friendly hotels

LANDING PAGE REMARKETING

* Display advertising for visitors who land on the dedicated

campaign landing page

SEGMENTED AUDIENCES FOCUSING ON

* Behavior — past user / booker data
*  Psychographic — aspirational and interest in family friendly travel
and vacation

* Demographic targeting
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v \ Preferred Hotels & Resorts
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Enjoy best rate guaranteed on selected hotels, only when booking with
Preferred Hotels & Resorts.

Beach & Island
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B e aCh Way Downtown Grand Hote|

k Now & Casino, Las Vegas
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"' \ by to the views from the penthous

»one srcp off PCH that you cannot
miss m cu—we w ell Sce ;OL in Santa Monica. #ThePreferre ¢
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

PREFERRED — PAID SOCIAL MEDIA

Dynamic advertising on Facebook to automatically promote hotels to
people that have expressed interest in similar properties on the PH&R
website, app, and elsewhere on the internet

Display advertising targeting people who have expressed an interest in
travel to Beaches & Island destinations

Remarketing ads for visitors of the campaign landing page

Conducting a copy test.
One with offer, one without.
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

BRAND SOCIAL

WE ARE STORYTELLERS... preferredhotels

2,521 82.6K 2,296
Posts Followers  Following
*  STORIES: >

* Instagram & Facebook Story features

Preferred Hotels & Resorts

Details: Stories will highlight activities at participating properties with the “swipe up” feature leading to the e

The world's largest independent hotel brand.

campaign landing page. Stories will live in a Highlight on the @PreferredHotels Instagram. o i
*  Audience Reach: 82.6k Followers Followed by staybeyondgreen
Following v Message Contact
* POSTS: :
*  Facebook Posts ,ﬁ j 6 @
*  Details: Posts on the @PreferredHotels Facebook Page will detail the BEACHES & ISLANDS offer and participating .

ANATOMIE DESIGN | PREFER

hotel images with a direct link to the campaign landing page.
*  Audience Reach: 297.6k
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https://www.instagram.com/preferredhotels/
https://www.facebook.com/PreferredHotels/

| PREFER MEMBER E-MAIL

THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

I PREFER EMAIL
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Bliss is Just a
Beach Away

Sand-Between-Your-Toes Stays
Up to 30% Off

FIND YOURS

Email supporting content relevant to the
campaign theme and the participating hotels

Highly targeted audience of | Prefer members
who expressed interest in beaches/islands plus
customers with past stays at participating hotels

Deployment: July 26, 2022

Creative test, showing the offer in hero vs no offer language

| PREFER

%ﬁ”@ 2. MARKETPLACE

CONFIDENTIAL | PREFERREDHOTELS & RESORTS | THEMARKETPLACE —  4aTs & resonrs = rEsor 2022



PREFERRED GLOBAL SALES

THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

SALES FLYER
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SAND-BETWEEN-YOUR-TOES STAYS
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baachas Jslands

Dedicated sales flyer distributed
to key agents and agencies within
the Preferred network
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Offer your clisnts savinga of up to 3096 on stays of three nights or more at
beach and ialand hotels and resorts with our Stay More, Save More offer.

Asa v&dﬁvdm-w-—yunbm& -&h)dlhtiAw;SﬂM Save More offer
wd Honels & Reworx beach and idand pmperse in the
1S, Meaco, Maldves, snd more
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THE SPOTLIGHTS: EXPERIENCE — BEACHES & ISLANDS

SALES NEWSLETTER B

A PREFERRED HOTELS & RESORTS

i RICK STIFFLER
[
S Vice President, Gioba Saes - Lo
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EXCLUSIVE COLLECTION & EXPERIENTIAL OFFERS

FEATURED PROPERTIES

Banner inclusion in sales newsletter
which gets sent to key travel agents

New England & Canada Getaways

'
within the Preferred network / '.\\
‘/ .ar\ -
=
Family Travel Beaches & Islands
=]
Ny T Beaches & Islands
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