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SPOTLIGHT CAMPAIGN: FLORIDA & CARIBBEAN

October 9 — December 31, 2022



THE SPOTLIGHTS: FLORIDA & CARIBBEAN

CAMPAIGN OVERVIEW
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OBIJECTIVES STRATEGY CAMPAIGN MESSAGE TIMING OFFER
Drive trafficand bookings Showcase all that Floridaand Soak up the sunin Floridaand The October9 —December31, 2022 Stay More, Save More
to participating hotels from the Caribbean have to offergiving Caribbean
keyfeeder markets. areasonto the audience to
visitthis destination. Campaign Approach:
Drive incremental revenue Encourage travelers tovisit
to participating hotels through FloridaorCaribbean beaches
a series of engagingand during winter with the Stay More,
targeted communications to Save More offer.

travelerslooking to take a warm
weathervacation.
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THE SPOTLIGHTS: FLORIDA & CARIBBEAN

CAMPAIGN MESSAGE

Soak up the Sun in Florida
& The Caribbean.

Book three nights or more with our Stay More,

Save More offer by December 31,2022, for stays
through March 31,2023, and save up to 30% off beach
and island vacations of three nights or more off your
next stay.
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

TARGET AUDIENCE

* | Prefer members that indicate
beaches & islands as a preference

e Customers with past stays at the
participating hotels

* Qualified ! Prefer members
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

PARTICIPATING HOTELS

Eau PalmBeach Resort & Spa

NIZUC Resort & Spa

Trump International Beach Resort
Miami

Reunion Resort & GolfClub

Biltmore Hotel

PalmBeach/Manalapan, Florida, United States

Cancun, Mexico

Sunny Isles Beach, Florida, United States

Kissimmee, Florida, United States

Coral Gables, Florida, United States
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

ENGAGEMENT CHANNELS

Paid Display
Paid Social Media . . Email to / Prefer Member:
Dlgltal / Prefer Segmentation strategy to complement the
PHR Brand Social Media . destination
Media Engagement nd oo
participants
Strategic Targeting
_ _ Online o Preferred Sales Newsletter Inclusion
Dedicated Landing Page = Hotels & Resorts
Merchandising Global Sales Sales Flyer

Blog Post

PREFERRED

GLOBAL
MARKETING

2022
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DIGITAL TACTICS

THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

PREFERRED BRAND WEBSITE
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Dedicated landing page featuring
participating hotels

Winter Warmers - Sun-Soaked Hotel Stays up to

Landing page live October 9 —
December 31,2022

| A :
| MoHdakRaCabbets https://preferredhotels.com/offer/florida-
caribbean
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

PREFERRED — DIGITAL DISPLAY

CUSTOM INTENT

THIRD PARTY AUDIENCES

Using pre-formed audiences provided by the Google marketing

Using hotel & location specific URLs and keywords to inform
custom intent audiences, such as 'Miami hotels,’
'Florida/Caribbean holidays,' or 'Biltmore Coral Gables,'

while targeting generic themes related to off-season holidays

and winter sun

platform with themes related to off-season holidays/winter sun
as well as those web users interested in traveling to certain
destinations such as Florida, The Caribbean, Barbados, Jamaica,

Miami and more.

LANDING PAGE RETARGETING

CONFIDENTIAL |

Targets non-purchasing web users; visitors from the campaign

landing page

PREFERRED HOTELS & RESORTS
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BILTMORE HOTEL

Reserve
Some Sun

Reserve
BOOK NOW " 1
Reserve Some Sun
S S Stay 3 Nights
ome sun Save up to |
30% 1 T
R O Save up to
Stay 3 Nights = 30%
Save up to
0 EAU PALM BEACH
30 /0 RESORT & SPA
Palm Baach, Floride
7 P o ¢
NIZUC RESORT & SPA //_’//(//”/)
Cancun, Mexico HOTEEY & arroany

Reserve Some Sun
Stay 3 Nights -

Save up to 30% | P @%[/({é

BOOK NOW

Coral Gables, Florida

TRUMP INTERNATIONAL
BEACH RESORT MIAMI
Sunny Isles Beach, Florida

Cx %9// / /'//( )

Stay 3 Nights - Save up to 30%

REUNION RESORT & GOLF CLUB
Kissimmee, Florida

Dlgpeviet
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

PREFERRED — PAID SOCIAL MEDIA

/2 Preferred Hotels & Resorts

@ = °d:©

Enjoy best rate guaranteed on selected hotels, only when booking wit
Preferred Hotels & Resorts

Find Your Winter Sun in
Florida & The Caribbean

Stay 3 Nights
Save up to

30%
;f"";

Property Prospecting: Targets a broad U.S. nation-wide audience using
a sales goal objective to target highly relevant web users

Bilhnore Hotel . Downtown Grand Hof]
e onem eer. IRl || & ot Lonorss Property Retargeting: Targets those non-purchasing web users who
have previously interacted with URLs and ads relating to Florida and

Caribbean properties in the Preferred catalogue

o Like (D Comment & Share

¢/—.\| Preferred Hotels & Resorts is at Casa Del Mar
\ ) P © . 16 April at 23:41 -

From the grand staircase in the lobby to the views from the penthou:
on the eighth floor, Casa Del Mar is one stop off PCH that you ¢anno
miss this summer. We'll see you in Santa Monica. #ThePreferredLife

Landing Page Retargeting: Targets non-purchasing visitors of the
campaign landing page
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEA

BRAND SOCIAL

WE ARE STORYTELLERS...
Our channelsinclude:

INSTAGRAM:

* Posts, Reels & Story features

* Details: A selection of the above formats will be activated to raise awareness of activity and link to
the campaign landing page.

* Audience Reach: 107k Followers

FACE BOOK:
Posts & Stories

* Details: Posts onthe @PreferredHotels Facebook Page will detail offer with a direct link to the
campaign landing page. Potential for Instagram stories to also feature on Facebook stories

* Audience Reach: 302k

INTERACTIVE TWEETS:

*  Twitter Posts

* Details: Onthe @PreferredHotels Twitter, all tweets will include links to the campaign landing page.

* Audience Reach: 32k

Depending on strength of offer and imagery available, a combination of the above channels will be activated in support of

the promotion.
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preferredhotels

Preferred Hotels & Resorts
ind
The world's largest independent hotel brand.
#ThePreferredLife
linktr.ee/preferredhotels
Followed by staybeyondgreen

Following v Message Contact v

16

ANATOMIE DESIGN | PREFER
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2,521 826K 2,296
Posts Followers  Following

2022


https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.facebook.com%2FPreferredHotels%2F&data=05%7C01%7CMCapelli%40preferredhotels.com%7Ccaa5ef0d132749a432b208daad2ea8a5%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638012713177962337%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=9pnv8t4knGG5m8FWxdtiBOdEOOekkMWxpsxI9iXKsbI%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftwitter.com%2Fpreferredhotels&data=05%7C01%7CMCapelli%40preferredhotels.com%7Ccaa5ef0d132749a432b208daad2ea8a5%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638012713177962337%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=7QkZj5juMesR3zK5rPf%2Bue8QoYIydD97G3qd5K4XZCI%3D&reserved=0

THE SPOTLIGHTS: DESTINATION EUROPEAN CITY BREAKS

PREFERRED BLOG

SEARCH

Dedicated Blog Post

Blog to be featured in upcoming IP Newsletter

_ i3 e

Where to Soak Up the Sun for Fall anc

6000

https://preferredhotels.com/where-
next/spotlight/where-soak-sun-fall-and-winter-
2023
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| PREFER MEMBER E-MAIL

THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

I PREFER EMAIL

Winter Warmers
cak Up the Sun n

Dot vic;

Winter Warmers
Soak Up the Sun in
Florida & The Caribbean

BOOK NOW

Email supporting content relevant to the campaign
theme and the participating hotels

Highly targeted audience of | Prefer members who
expressed interest in beaches/islands plus customers
with past stays at participating hotels

Deployment: October 9, 2022

Creative test, long version showing participating hotels vs short
version not showing hotels
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PREFERRED GLOBAL SALES

THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN
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THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

SALES FLYER

Winter Warmers
Soak Up the Sun in
Florida & The Caribbean

Rate Code:
MKTSSA L

Offer your clients savings of up to 30% on stays of three nights ¢
at five Florida & Caribbean resorts with our Stay More, Save Mt

As a valued Travel Advisor, we invite you to book our Winter Warmers Stay More, Save More
ination-focused campaign highlighting Preferred Hotels & Resorts properties across Florida and t

W o S b ¥
Book your dlient’s next sun-soaked resort vacation with this exclusive program and save them up to 3
when staying three nights or more.

Dedicated sales flyer distributed o Y o v e yourdoms et
to key agents and agencies within
the Preferred network

preferredhotels.com/sun-soaked-escapes

GDS Booking:
Search codes PH or PV

— THE

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE HOTELS & RESORTS

MARKETPLACE
L rerrersea voreis a aesoars — 9 (022 -




THE SPOTLIGHTS: FLORIDA & THE CARIBBEAN

SALES NEWSLETTER Pty

-

A PREFERRED HOTELS & RESORTS
EISURE NEWSLETTER
ISUF NEWSLE

RICK STIFFLER

e Vice Preskdent, Gioba Sares - Lagure

EXCLUSIVE COLLECTION & EXPERIENTIAL OFFERS

FEATURED PROPERTIES

Banner inclusion in sales newsletter
which gets sent to key travel agents
within the Preferred network

New England & Canada Getaways

Florida & Caribbean Travel Beaches & Islands

EXCLUSIVE COLLECTION & EXPERIENTIAL OFFERS

i‘j,_ WA *
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Florida & Caribbean Beaches & Islands
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