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THE SPOTLIGHTS: EXPERIENCE – BEACHES & ISLANDS

CAMPAIGN OVERVIEW

OBJECTIVES
Drive traffic and bookings 
to participating hotels from 
key feeder markets.

Drive incremental revenue 
to participating hotels through 
a series of engaging and 
targeted communications.

STRATEGY
Showcase high-activity 
beach activities, family friendly 
escapes, and beachfront wellness 
near the participating hotels 
giving a reason to the audience to 
visit this destination.

CAMPAIGN MESSAGE
Bliss is Just a Beach Away

Campaign Approach: 
Encourage travelers to visit quiet 
and calm locales for longer 
stays in order to save.

TIMING
July 26 – October 30, 2022

OFFER
Stay More, Save More
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CAMPAIGN MESSAGE
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Bliss is Just a Beach Away

Don't you deserve a few days in a shaded 
seaside hammock, quietly swaying in the breeze?

Book our Beaches & Islands Stay More, Save 
More offer by October 30, 2022, for stays through 
March 31, 2023, and save up to 30% off beach and 

island vacations of three nights or more.
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PARTICIPATING HOTELS

PROPERTIES LOCATION

1 Hotel Californian Santa Barbara, California, United States

2 Alohilani Resort Waikiki Beach Honolulu, Hawaii, United States

3 Eau Palm Beach Resort & Spa
Palm Beach/Manalapan, Florida, United 
States

4 Rancho Santana Tola, Nicaragua

5 Coco Bodu Hithi, Maldives North Male Atoll, Maldives

6 Coco Palm Dhuni Kolhu, Maldives Dhuni Kolhu Island, Maldives

7 NIZUC Resort & Spa Cancun, Mexico

8
Aurora Anguilla Resort & Golf 
Club

Anguilla, Anguilla
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CAMPAIGN EXPOSURE

SPOTLIGHTS: EXPERIENCE – BEACHES & ISLANDS
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PREFERRED BRAND WEBSITE
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Dedicated landing page featuring participating hotels1

Landing page live July 26 – October 30, 20222

https://preferredhotels.com/offer/beaches-islands3
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PREFERRED – DIGITAL DISPLAY
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PROSPECTING

• Contextual targeting

• People looking for a similar property

• People looking for family friendly hotels 

LANDING PAGE REMARKETING

• Display advertising for visitors who land on the dedicated 

campaign landing page

SEGMENTED AUDIENCES FOCUSING ON

• Behavior – past user / booker data

• Psychographic – aspirational and interest in family friendly travel 

and vacation 

• Demographic targeting
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PREFERRED – PAID SOCIAL MEDIA
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Dynamic advertising on Facebook to automatically promote hotels to people that have expressed interest in similar properties 
on the PH&R website, app, and elsewhere on the internet1

Display advertising targeting people who have expressed an interest in travel to Beaches & Island destinations
2

Remarketing ads for visitors of the campaign landing page3

Conducting a copy test. One with offer, one without.
4
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PREFERRED – PAID SOCIAL MEDIA
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THE SPOTLIGHTS: EXPERIENCE – BEACHES & ISLANDS

I PREFER MEMBER E-MAIL
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I PREFER EMAIL
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Email supporting content relevant to the 
campaign theme and the participating hotels1

Highly targeted audience of I Prefer members 
who expressed interest in beaches/islands plus 
customers with past stays at participating hotels

2

Deployment: July 26, 20223

Creative test, showing the offer in hero vs no offer language3
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THE SPOTLIGHTS: EXPERIENCE – BEACHES & ISLANDS

PREFERRED GLOBAL SALES
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SALES FLYER
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Dedicated sales flyer distributed 
to key agents and agencies within 
the Preferred network 
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SALES NEWSLETTER
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Banner inclusion in sales newsletter 
which gets sent to key travel agents 
within the Preferred network

Beaches & Islands

Beaches & Islands
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CAMPAIGN RESULTS

SPOTLIGHT CAMPAIGN DESTINATION – BEACHES & ISLANDS
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CAMPAIGN REACH & RATE PLAN PRODUCTION
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10.6M

Digital Display and 
Paid Social Media 

impressions

7.3K

17K

Email sends to 
targeted I Prefer 

Members

1 – Results are based on gross figures inclusive of cancellations 
2 – Results are based on MKTSSA rate code for the duration of the campaign
3 – PHG Channels include PHG – IBE and PHG – Voice 
4 – Hotel Channels include Hotel – IBE and Hotel Voice Agent

Visits to dedicated 
landing page on 

PH.com

KPI1,2
TOTAL RATE PLAN 

REVENUE
PHG 

CHANNELS3

HOTEL 

CHANNELS4

Revenue 221,884 39,345 182,539

Bookings 54 15 39

Nights 215 42 173

ADR 1,032 937 1,055

LOS 4 2.8 4.4
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