
SPOTLIGHT CAMPAIGN: CELEBRATIONS
End of Campaign Report



CONFIDENTIAL    |     PREFERRED HOTELS & RESORTS     |     THE MARKETPLACE

THE SPOTLIGHTS: CELEBRATIONS

CAMPAIGN OVERVIEW

OBJECTIVES
Drive traffic and 
bookings to participating hotels 
from key feeder markets.

Drive visibility to 
participating hotels through 
a series of engaging and 
targeted communications to 
travelers looking to take a 
celebratory vacation.

STRATEGY
Encourage travelers to 
book getaways celebrating big 
wins, successes, and special 
moments with the Preferred 
Suites offer.

CAMPAIGN MESSAGE
Celebrate Life's Special Moments 
with a Suite Stay.

TIMING
October 21 –
December 31, 2022

OFFER
Preferred Suites
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CAMPAIGN MESSAGE
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Celebrate Life's Special Moments 
with a Suite Stay

Celebrate your big wins, successes, and special moments in style with a 
spacious suite up to 30% off at hotels and resorts around the world. 

Book by December 31, 2022, for travel through March 31, 2023, to save 
on your celebratory stay. 
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TARGET AUDIENCE

• Customers with past stays 
at participating hotels

• Qualified I Prefer members in N. 
& S. America
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PARTICIPATING HOTELS

PROPERTIES LOCATION

1 93 Luxury Suites & Residences Bogota, Colombia

2 Alohilani Resort Waikiki Beach Honolulu, Hawaii, United States

3
Aurora Anguilla Resort & Golf 
Club

Rendezvous Bay, Anguilla

4 Edgewood Tahoe Resort Stateline, Nevada, United States

5 Hawks Cay Resort Duck Key, Florida, United States

6 Hotel Californian Santa Barbara, California, United States

7 Nemacolin Farmington, Pennsylvania, United States

8 NIZUC Resort & Spa Cancun, Mexico

9
Preserve Sporting Club & 
Residences

Richmond, Rhode Island, United States
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Sales Newsletter Inclusion

Sales Flyer
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ENGAGEMENT CHANNELS

CONFIDENTIAL    |     PREFERRED HOTELS & RESORTS     |     THE MARKETPLACE

PREFERRED
GLOBAL 

MARKETING

Digital
Media

I Prefer
Engagement

Online
Merchandising

Preferred 
Hotels & Resorts

Global Sales

Paid Display

Paid Social Media

PHR Brand Social Media

Strategic Targeting

Email to I Prefer Member:
Segmentation strategy to complement the 

destination 
and participants

Dedicated Landing Page
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DIGITAL TACTICS
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PREFERRED BRAND WEBSITE

CONFIDENTIAL    |     PREFERRED HOTELS & RESORTS     |     THE MARKETPLACE

Dedicated landing page featuring 
participating hotels

1

Landing page live October 21 –
December 31, 2022

2

https://preferredhotels.com/offer/spotlight-
celebrations

3
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PREFERRED – DIGITAL DISPLAY
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PROSPECTING

• Contextual targeting

• People looking for a similar property

• People looking for hotels or resorts getaways celebrating big wins, successes, and 

special moments

LANDING PAGE REMARKETING

• Display advertising for visitors who land on the dedicated campaign landing page

SEGMENTED AUDIENCES FOCUSING ON

• Behavior – past user / booker data

• Psychographic – aspirational and interest in celebratory vacation.

• Demographic targeting
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PREFERRED – PAID SOCIAL MEDIA
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Dynamic advertising on Facebook to automatically promote hotels to people 
that have expressed interest in similar properties on the PH&R website, app, and 
elsewhere on the internet

1

Display advertising targeting people who have expressed an interest in 
Celebratory Getaways

2

Remarketing ads for visitors of the campaign landing page3
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PREFERRED – PAID SOCIAL MEDIA



THE SPOTLIGHTS: CELEBRATIONS

BRAND SOCIAL
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WE ARE STORYTELLERS…
Our channels include:

INSTAGRAM:

• Posts, Reels & Story features
• Details: A selection of the above formats will be activated to raise awareness of activity and link to 

the campaign landing page.
• Audience Reach: 109k Followers (Updated)

FACEBOOK:

• Posts & Stories
• Details: Posts on the @PreferredHotels Facebook Page will detail offer with a direct link to the 

campaign landing page. Potential for Instagram stories to also feature on Facebook stories
• Audience Reach: 303k

INTERACTIVE TWEETS:
• Twitter Posts
• Details: On the @PreferredHotels Twitter, all tweets will include links to the campaign landing page.
• Audience Reach: 32k

Depending on strength of offer and imagery available, a combination of the above channels will be activated in support of 
the promotion.

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.facebook.com%2FPreferredHotels%2F&data=05%7C01%7CMCapelli%40preferredhotels.com%7Ccaa5ef0d132749a432b208daad2ea8a5%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638012713177962337%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=9pnv8t4knGG5m8FWxdtiBOdEOOekkMWxpsxI9iXKsbI%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftwitter.com%2Fpreferredhotels&data=05%7C01%7CMCapelli%40preferredhotels.com%7Ccaa5ef0d132749a432b208daad2ea8a5%7C6752f108339240eea7291f58085694d7%7C0%7C0%7C638012713177962337%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=7QkZj5juMesR3zK5rPf%2Bue8QoYIydD97G3qd5K4XZCI%3D&reserved=0
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THE SPOTLIGHTS: CELEBRATIONS

I PREFER MEMBER E-MAIL
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I PREFER EMAIL
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Email supporting content relevant to the campaign 
theme and the participating hotels1

Highly targeted audience of I Prefer celebrating 
big wins, successes, and special moments with the 
Preferred Suites offer.

2

Deployment: October 21, 20223
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THE SPOTLIGHTS: CELEBRATIONS

PREFERRED GLOBAL SALES



SALES FLYER
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Dedicated sales flyer distributed 
to key agents and agencies within 
the Preferred network 
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SALES NEWSLETTER
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Banner inclusion in sales newsletter 
which gets sent to key travel agents 
within the Preferred network

Beaches & IslandsCelebrations Florida & Caribbean

Celebrations
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CAMPAIGN RESULTS

SPOTLIGHT CAMPAIGN – CELEBRATIONS
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CAMPAIGN REACH & RATE PLAN PRODUCTION
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29.9 M

Digital Display and 
Paid Social Media 

impressions

189 K

Email sends to 
targeted I Prefer 

Members

1 – Results are based on gross figures inclusive of cancellations
2 – Results are based on MKTSD rate code for the duration of the campaign
3 – PHG Channels include PHG – IBE, GDS and PHG – Voice
4 – Hotel Channels include Hotel – IBE, PMS and Hotel Voice Agent

Visits to dedicated 
landing page on 

PH.com

KPI1,2
TOTAL RATE PLAN 

REVENUE
PHG 

CHANNELS3

HOTEL 

CHANNELS4

Revenue 628,145 30,805 596,033

Bookings 175 7 167

Nights 590 27 561

ADR 1,065 1,141 1,062

LOS 3.4 3.9 3.4

3.9 K
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