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THE SPOTLIGHTS: DESTINATION NORDIC

CAMPAIGN OVERVIEW

OBJECTIVES
Drive traffic, visibility and 
bookings to participating hotels 
from key feeder markets through 
a series of engaging and targeted 
communications to travelers 
looking to take a vacation in the 
Nordics.

STRATEGY
Showcase all that the Nordics 
have to offer giving a reason to 
the audience to visit each 
destination.

CAMPAIGN MESSAGE
Northern Europe 
Travel the Nordics

Campaign Approach: Inspire 
travelers to travel the Nordics 
with the exclusive option save up 
to 30% with the Stay More, Save 
More offer. 

TIMING

June 24 – October 1 2022

OFFER
Stay More Save More



THE SPOTLIGHTS: DESTINATION NORDIC

CAMPAIGN MESSAGE
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Spa Stays Your Way

Unique Spa Hotels Around the World  
Because There’s No Wrong Way to Spa 

Everyone’s ideal spa is different.  
Luckily, we have a whole world of wellness options to 

suit every style. 

Northern Europe 
Travel the Nordics

Whether it’s an exploration of your Viking heritage in 
Oslo, a food-forward visit to Copenhagen, or a design-
seeker's trip to Stockholm, the Nordics deliver the best 

of northern Europe. 

Watch mesmerizing aurora light up the region’s wild 
winter nights or embrace the midnight sun of 

midsummer with this Stay More, Save More offer for 
travel to Finland, Norway, Sweden, and Denmark. 
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CAMPAIGN EXPOSURE

SPOTLIGHT CAMPAIGN DESTINATION - NORDIC
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EXPOSURE
ONLINE MERCHANDISING – DEDICATED LANDING PAGE 

Dedicated landing page featuring participating hotels1

Landing page live June 24 – December 20222

https://preferredhotels.com/offer/nordics
3
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EXPOSURE
ONLINE MERCHANDISING – BLOG ARTICLE

10 Can’t-Miss Nordic Foods to Try on Your 
Next Trip

An editorial blog highlighting the Nordic nations’ 
unique food traditions will be featured on 
Preferred Hotels & Resorts WHERE NEXT? blog. 
Written to draw organic traffic via curated SEO 
content, this blog directs readers to a dedicated 
campaign landing page featuring participating 
properties. 

The Blog was also featured in the July I Prefer 
Newsletter 
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EXPOSURE
DIGITAL MEDIA

PROSPECTING

• Contextual targeting

• People looking for a similar property

• People looking for a Nordic vacation

LANDING PAGE REMARKETING

• Display advertising for visitors who land on the dedicated 

campaign landing page

SEGMENTED AUDIENCES FOCUSING ON

• Behavior – past user / booker data

• Psychographic – aspirational and interest in destination

• Demographic targeting
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Dynamic advertising on Facebook to 
automatically promote hotels to people that 
have expressed interest in similar properties on 
the PH&R website, app, and elsewhere on the 
internet

1

Display advertising targeting people 
who have expressed an interest in 
travel around the Nordics

2

Remarketing ads for visitors of the 
campaign landing page

3

EXPOSURE

SOCIAL MEDIA ADVERTISING
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Email supporting content relevant to the 
campaign theme and the participating hotels1

Highly targeted audience of feeder markets for 
participating hotels. 2 Versions based on region 
vernacular

2

Deployment: June 24, 20223

EXPOSURE

EMAIL MARKETING
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Dedicated sales flyer distributed 
to key agents and agencies within 
the Preferred network 

EXPOSURE
SALES FLYER
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Banner inclusion in sales newsletter 
which gets sent to key travel agents 
within the Preferred network

Nordics

Nordics

EXPOSURE

SALES NEWSLETTER
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CAMPAIGN RESULTS

SPOTLIGHT CAMPAIGN DESTINATION - NORDIC



THE SPOTLIGHTS: DESTINATION NORDIC

CAMPAIGN REACH & RATE PLAN PRODUCTION
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24M

Digital Display and 
Paid Social Media 

impressions

8,112

453K

Email sends to 
targeted I Prefer 

Members

1 – Results are based on gross figures inclusive of cancellations 
2 – Results are based on MKTSSA rate code for the duration of the campaign
3 – PHG Channels include PHG – IBE and PHG – Voice 
4 – Hotel Channels include Hotel – IBE and Hotel Voice Agent

Visits to dedicated 
landing page on 

PH.com

KPI1,2
TOTAL RATE PLAN 

REVENUE
PHG 

CHANNELS3

HOTEL 

CHANNELS4

Revenue $ 1,667,668 $ 456,190 $ 1,211,478

Bookings 2,224 603 1621

Nights 8,042 2,627 5415

ADR $ 199 $173,65 $ 223,73

LOS 3.8 4.3 3.3
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