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SPOTLIGHT CAMPAIGN: DESTINATION NORDICS
End of Campaign Report




OBJECTIVES

Drive traffic, visibility and
bookings to participating hotels
from key feeder markets through
a series of engaging and targeted
communications to travelers
looking to take a vacation in the
Nordics.
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STRATEGY

Showcase all that the Nordics
have to offer giving a reason to
the audience to visit each
destination.
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THE SPOTLIGHTS: DESTINATION NORDIC

CAMPAIGN OVERVIEW

CAMPAIGN MESSAGE

Northern Europe
Travel the Nordics

Campaign Approach: Inspire
travelers to travel the Nordics
with the exclusive option save up
to 30% with the Stay More, Save
More offer.

TIMING
June 24 — October 1 2022

OFFER

Stay More Save More
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THE SPOTLIGHTS: DESTINATION NORDIC

CAMPAIGN MESSAGE

Northern Europe
v Travel the Nordics
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PR Whether it’s an exploration of your Viking heritage in
g - Oslo, a food-forward visit to Copenhagen, or a design-
W i, seeker's trip to Stockholm, the Nordics deliver the best

) of northern Europe.
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e o s-_?f.-x_ﬁt 1 xg _;g P midsummer with this Stay More, Save More offer for

By travel to Finland, Norway, Sweden, and Denmark.
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SPOTLIGHT CAMPAIGN DESTINATION - NORDIC

CAMPAIGN EXPOSURE
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EXPOSURE
ONLINE MERCHANDISING — DEDICATED LANDING PAGE

Dedicated landing page featuring participating hotels

Landing page live June 24 — December 2022

https://preferredhotels.com/offer/nordics
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EXPOSURE
ONLINE MERCHANDISING - BLOG ARTICLE

WHERE NE)(T"

SPOTLIGH FOOD &DRINK  THINGSTODO  TRAVEL GUIDI PUBLICATIONS
. ' L

| PREFER

WOTEL REWARDS
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10 Can'tl-Miss Nordic Foods to Try
) ) ] ) on Your Next Trip
10 Can’t-Miss Nordic Foods to Try on Your Next Trip From Mestballs o Lingonberres

:

From Meatballs to Lingonberries

Stretching from Norway at the edge of the North Sea all the way to Finland in the east, Scandinavia and th
unique regional and traditional foods. From fresh-picked seasonal berries to heavier fare like Hasselbeck po

rdic nations not only boast some of the happiest citizens in
es and dense rye bread, Scandinavia and Finland delight trav

orid, they
rs with bol

that every explorer should try at least once. Test your tastebuds and expand your palate with these iconic Scandinavian and Nordic foods

Can’t-Miss Nordic Foods to Try on Your Next Trip

gl FOOD & DRINK

% Celebrating
Mediterranean

10 Can’t-Miss Nordic Foods to Try on Your
Next Trip

7

An editorial blog highlighting the Nordic nations
unique food traditions will be featured on
Preferred Hotels & Resorts WHERE NEXT? blog.
Written to draw organic traffic via curated SEO
content, this blog directs readers to a dedicated
campaign landing page featuring participating
properties.

The Blog was also featured in the July I Prefer
Newsletter
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EXPOSURE

DIGITAL MEDIA Zm
RDICS
\8 RDICS e
30%
PROSPECTI NG nglg-nr::arElessand B .BooKNow
Love of Dasign
s Contextual targeting 309
* People looking for a similar property
* People looking for a Nordic vacation /J//w”/)

...............

LANDING PAGE REMARKETING : Lopilove Tt o
Setaer in NORDICS Pt
i ici rei . Scandinavia . %//”é
* Display advertising for visitors who land on the dedicated i Save up to 30%
Lingonberries,_ and BOOK NOW
campaign landing page Love of Design ——

Save up to
30%
) R ]

BOOK NOW

ity n
Scandinavia !

SEGMENTED AUDIENCES FOCUSING ON

* Behavior — past user / booker data

Long Days,
Lingonberries, and
Love of Dasign

Save up to

30%

* Psychographic — aspirational and interest in destination

* Demographic targeting Llpesseds
A CTC P
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EXPOSURE
SOCIAL MEDIA ADVERTISING

preferredhotels ©
Sponsored

. Preferred Hotels & Resorts @ L ¢ l‘ Aty (./n
Sponsored - & Bl P d e p 9 P
Save up to 30% on stays of three nights or more in DS C a rl 1 Il a.Vl a,

Scandinavian destinations ranging from Oslo and
Copenhagen to Stockholm and Helsinki.

Dynamic advertising on Facebook to
automatically promote hotels to people that
have expressed interest in similar properties on
the PH&R website, app, and elsewhere on the
internet

Save up to

————— 3 0 0/ preferredhotels ©
preferredhotels © X 0 Sponsored
Syl on Hotel Stays of t

sl

Capllvating

Erypevience
Sca’ﬁ’dlnawa

Upto 30% off Hotel Stays

Book Your -
§M noyLon ) w;}/
with Us Today
and Save

Display advertising targeting people
who have expressed an interest in
travel around the Nordics

preferredhotels.com

Scandinavian Stays Up to 30% Off Bcolciow
Remarketing ads for visitors of the
campaign landing page
Book Now
CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE %4% : 7MVA|3KETP|.ACE

2022



EXPOSURE
EMAIL MARKETING

L) )

5"‘""‘"""." in " §wmwer on ff/a
Scandinavia NORDICS

Save Up to 30% g Save Up to 30%

Long Days, Lingonberries, and Love of Design Long Days, Lingonberries, and Love of Design

Email supporting content relevant to the
campaign theme and the participating hotels

Highly targeted audience of feeder markets for
participating hotels. 2 Versions based on region
vernacular

Deployment: June 24, 2022

10 Can't-Miss Nordic 10 Can't-Miss Nordic
Ivilh()(l} l(ll Try On Your h 2 ] y Foods to Try On Your |
Next Trip A Next Trip

Resd More Fead Miore
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EXPOSURE
SALES FLYER

Sumr wn ff»
NORDICS

Long Days, Lingonberries, and Love of Design
Rate Code:
MKTSSA

Offer your clients savings of up to 30% on stays of three nights or
more at destination hotels and resorts across Scandinavia and The
Nordics with our Stay More, Save More offer.

As a valued Travel Advisor, we invite you to book our Summer in Scandinavia Stay More, Save More offer

D e d i ca t e d s a I e S fI ye r d i St ri b u te d - a destination-focused campaign highlighting Preferred Hotels & Resorts properties across the region,

from Oslo to Copenhagen, Helsinki, and Stockhoim.

1 1+hi Book your client’s next Scandinavian or Nordi ith our Stay More, Save More offer and they'll
to key agents and agencies within e e g e e
Book by December 31, 2022, for travel through March 31, 2023, to help your clients experience a rvward:m

t h e P refe rre d n etwo r‘k trip through aland of seemingly endless summer days, quaint towns, and stunning natural wonders

i

Fopesteats MARKETPLACE
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EXPOSURE
SALES NEWSLETTER

Dierict; | gl gl

BRI
A PREFERRED HOTELS & RESORTS

EISURE NEWSLETTER

RICK STIFFLER

S Vice President, Gioba Saes - Lo

rutitieripratarrechotets.com

EXCLUSIVE COLLECTION & EXPERIENTIAL OFFERS

s best pls 0 o0 your i thedr
thoy resch out to yos ssbisg, Whare Next?”, Pruferrot Hotis & Resorts
i und el hotes, resot, and

choose from.

Proudly Prefer,
Rk Stiffler

Banner inclusion in sales newsletter
which gets sent to key travel agents
within the Preferred network

FEATURED PROPERTIES

New England & Canada Getaways

Family Travel Nordics

Famity Travel

Nordics
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SPOTLIGHT CAMPAIGN DESTINATION - NORDIC
CAMPAIGN RESULTS
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24M

Digital Display and
Paid Social Media
impressions

Visits to dedicated
landing page on
PH.com

CONFIDENTIAL | PREFERRED HOTELS & RESORTS | THE MARKETPLACE
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CAMPAIGN REACH & RATE PLAN PRODUCTION

A<

453K

Email sends to
targeted | Prefer
Members

ppz  TOTAL RATE PLAN PHG —
| REVENUE CHANNELS®  CHANNELS*
Revenue $ 1,667,668 $ 456,190 $1,211,478
Bookings 2,224 603 1621
Nights 8,042 2,627 5415
ADR $ 199 $173,65 $223,73
LOS 3.8 4.3 3.3

1 —Results are based on gross figures inclusive of cancellations

2 — Results are based on MKTSSA rate code for the duration of the campaign
3 —PHG Channels include PHG — IBE and PHG — Voice

4 — Hotel Channels include Hotel — IBE and Hotel Voice Agent
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