
2024 CONNECTION  
Survey Result

2024洞天汇调研结果



Part A 

Background

背景



2024清明假期出⼊境旅游⼈数接近2019年同期⽔平 
The number of inbound and outbound tourists during the 2024 

Qingming holiday is close to the level of the same period in 2019

1,041,000

⼊境游客 
Inbound Tourists

992,000

出境游客 
Outbound Tourists

港澳居⺠返乡祭祖、探亲访友、观光购物等需求增加，东南亚等近程市场的海外侨胞⼊境⼈数上升明显

The demand for Hong Kong and Macao residents to return to their hometowns to worship their ancestors, visit relatives and friends, and go sightseeing and 

shopping has increased, and the number of overseas Chinese from Southeast Asia and other short-distance markets entering for tourism has increased significantly.

出境游⽅⾯，⽇本、泰国、韩国、中国⾹港、⻢来⻄亚、新加坡、澳⼤利亚、中国澳⻔、印度尼⻄亚、阿联酋等是热⻔⽬的地

In terms of outbound travel, Japan, Thailand, South Korea, Hong Kong, Malaysia, Singapore, Australia, Macau, Indonesia and the United Arab Emirates are 

popular destinations.



对于⾼端旅游的未来，我们也听到了⼀些声⾳ 
We've also heard some voices about the future of high-end travel

25%

50%

16.4%

⾮常乐观 
Extremely 
positive

乐观 
positive

61.6%

19.9%

尚可 
passable

2.1%

不太乐观 
negative
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提到未来2年的⾼端旅游展望，什么词语、内容会第⼀时间进⼊您的脑海？ 
When it comes to the outlook for high-end tourism in the next two 

years, what words and content will first come to mind?

定 
制

服 
务

1.83% ppl 
mentioned

未来 
可期

1.6% ppl mentioned

卷

⼩
众

1.14% ppl mentioned

安全

⾮洲

⼈⼯ 
智能

奢华

挑战

0.91% ppl 
mentioned

差异化

个性化

毫⽆ 
头绪

Not have a 
clue

Variation

可持续
发展

蓬勃 
发展

私⼈ 
订制

0.68% ppl 
mentioned

海岛

家庭游

精细化

竞争

南北极

蓬勃

⼈⽂

私密

私⼈⻜机

体验感

0.46% ppl 
mentioned

Tailor-made Service Expectable
AI

Luxury
Africa

Safety
Challenge

Customization

personalize

Involution

Pole

Niche

Sustainable

Island

Experience

Personal 
Aircraft

Privacy

Humanities

Family

Refinement

Vigorous

Competitive



Part B 

Let’s talk about the business



2024-2025年，贵公司主流客户的年度家庭旅游总预算预计约为？ 
What is the expected total annual family travel budget for your 

company's mainstream customers in 2024-2025?

300,000

500,000

1,500,000

3,000,000

300,000
Less than14.4% 

occupied

300,000 
500,000

～

37% occupied
500,000 

1,000,000
～

24.7% occupied
1,000,000 
1,500,000～

15.8% occupied

1,500,000 ～ 
2,000,000

2,000,000 ～ 
3,000,000

2.1% occupied

Beyond 
3,000,000 4.1% occupied



2024-2025年，您预计贵公司主流客户群的年出境次数为？ 
What is the estimated times of outbound travel for your company's 

mainstream customers in 2024-2025?

1~2 times 次 3~4 times 次 5~6 times 次 over 6 times 次

22.6% 63% 6.2% 8.2%



在贵公司的宣传中，您认为突出以下哪些项⽬可以提升贵公司的⾼端旅游形象？ 
Which of the following options do you think will be highlighted in your 
company's pitch to enhance your company's high-end tourism image?

私⼈定制 
旅⾏管家
89.7% ppl mentioned

社会名流 

明星
28.8% ppl  
mentioned

顶级 
会员制

26% ppl  
mentioned 南北极 

豪华邮轮
26% ppl  

mentioned

环保与 
可持续发展

25.3% ppl  
mentioned

私⼈ 
⻜机

24.7% ppl  
mentioned

公益与慈善

15.1% ppl  
mentioned

⼈⼯智能 
辅助服务

15.1% ppl  
mentioned

总统套房

12.3% ppl  
mentioned

⾼价

9.6% ppl  
mentioned

Private customized service
Influencer

AI
Sustainable

High Price

Luxury cruise to Poles

Presidential SuiteCharity

Top-tier Membership

Private Aircraft



在「企业品牌」与「旅⾏顾问的个⼈魅⼒」之间，贵公司未来会？ 
Between "corporate brand" and "travel advisor's charisma", how will 

your company develop in the future?

20%

40%

19.2%

全⼒打造企业品牌 
Make every 

effort to build a 
corporate brand

企业品牌为主 
Mainly focus on 
cooperate brand

35.6%
38.4%

旅⾏顾问的个⼈魅
⼒为主 

Mainly focus on 
travel advisor’s 

charisma

6.8%

全⼒打造旅⾏顾问的
个⼈魅⼒ 

Make every effort 
to build travel 

advisor’s charisma



贵公司现在或未来在产品和服务中引⼊「⼈⼯智能」、「⾃动化」等的倾向性？ 
Your company's current or future tendency to introduce "artificial 

intelligence", "automation", etc. into its products and services

20%

40%

13.7%

必须引⼊ 
Must-do

24.7%

很⼤倾向 
Have high 

willings

40.4%

有倾向 
Have some 

willings

18.5%

观望待定 
Hesitate to make 

decisions

2.7%
没有倾向 

Have no willings



您希望洞天能提供哪些产品或服务？ 
What products or services would you like to acquire from DONG?

⾼端旅游 
资源介绍

70.5%

联合的资源采购 
与谈判能⼒汇集

66.4%

⾼端旅游⾏业健康 
发展倡导与约束

55.5%

更多⼩型⾏业 
聚会与交流

45.9%

IT技术⽀持

40.4%

⼈⼯智能、⾃动化
等相关服务

39.7%

Recommended high-end 
tourism resources

Joint resource procurement and 
negotiation capacity pooling

Advocacy and restraint for the healthy 
development of the high-end tourism 

industry

More small industries 
Meetup & Communication

IT technical support
Artificial intelligence, 

automation, and other 
related services



Part C 

Let’s talk about the products



2024-2025年的雪季，东北哈尔滨、⻓⽩⼭等地成为贵公司主流⾼端顾客的热⻔旅游⽬的地的可能性为？ 
In the 2024-2025 snow season, what are the likelihoods that Harbin and Changbai Mountain in Northeast China 

will become popular tourist destinations for your company's mainstream high-end customers?

20%

40%

8.2%

肯定会 
Certainly

25.3%

很⼤概率 
Huge probability

31.5%

有可能 
Possible

29.5%

⼩概率 
Small probability

5.5%

不会 
None possibility



2024-2025年的⼗⼀、春节⻩⾦周，和普吉岛、苏梅岛、兰卡威、沙巴、巴厘岛等东南亚海岛相⽐，三亚有多⼤的竞争⼒？ 
In 2024-2025, the National Day and Spring Festival Golden Week will be more competitive than Phuket, Koh Samui, 

Langkawi, Sabah, Bali and other Southeast Asian islands?

25%

50%

0.0%
最⾼ 

Highest

15.1%

强竞争⼒ 
Strong 

competitiveness

51.4%

⼀定竞争⼒ 
A certain 

competitiveness

30.1%

不太有竞争⼒ 
Not very 

competitive

3.4%
没有竞争⼒ 

None 
competitiveness



2024-2025年，对是否选择东南亚海岛⽬的地，您的顾客最重要的3项考量是？ 
In 2024-2025, the 3 most important considerations for your customers when choosing a Southeast Asian island 

destination are…

安全与友好 
程度

航班条件

66.4% ppl 
mentioned

满⾜家庭 
旅⾏总预算

豪华酒店等 
住宿条件

41.1% ppl 
mentioned

新的游玩 
吸引⼒因素

24% ppl 
mentioned

促销吸引度

20.5% ppl 
mentioned

⽬的地近期流
⾏、传颂程度

18.5% ppl 
mentioned

适合⼉童 
或⽼⼈

16.4% ppl 
mentioned

餐饮 
丰富度 能否拍出 

好照⽚
3.4% ppl 
mentioned

2.1% ppl 
mentioned

Promotional 
appeal

New playability 
factor

Safe and friendly Flight conditions

Meet your family's total 
travel budget

Accommodation 
conditions such as luxury 

hotels

F&B Able to take 
good pictures

The popularity of 
the destination

Suitable for children 
or the elderly



2024-2025年，贵公司主流客户群前往中东旅游⽬的地（阿联酋、沙特、卡塔尔等）旅游度假1次的可能性有多⼤？ 
In 2024-2025, how likely is it that your company's mainstream customer base will travel to a Middle Eastern tourist 

destination (UAE, Saudi Arabia, Qatar, etc.) for 1 vacation?

20%

40%

18.5%

肯定会 
Certainly

46.6%

很⼤概率 
Huge probability

31.5%

有可能 
Possible

3.4%

⼩概率 
Small probability

不会 
None possibility

0.0%



2024-2025年，您预计贵公司有多少⼈次的⾼端顾客前往⻄、南欧洲（英法意瑞⻄葡等）旅⾏？ 
In 2024-2025, how many high-end customers do you estimate to travel to Western and Southern Europe (Britain, 

France, Italy, Switzerland, Spain, Portugal, etc.)?

50

30

10

70

90

100,000
Less than

4.8%

100,000 
～ 

300,000
21.9%

300,000 
～ 

500,000

28.8%

500,000 
～ 

800,000

17.8%

800,000 
～ 

1,000,000

1,000,000
Beyond

10.3%

16.4%



2024-2025年，南极、北极旅游有多⼤程度上进⼊贵公司主流客户群的选择视野？ 
In 2024-2025, to what extent will Antarctic and Arctic tourism enter the field of choice of your company's mainstream 

customer base?

20%

40%

4.1%

最⾼ 
Highest

26.7%

强 
High

32.2%

⼀定程度上 
A certain extent

30.1%

偶尔 
Occasionally

6.8%

尚未 
Yet to plan



您认为将⾼端购物村、购物商场介绍给顾客的最佳⽅式是？ 
What do you think is the best way to introduce high-end shopping villages and shopping malls to customers??

私⼈导购、进店免排队、
休息室等VIP接待服务

76%

China Ready:  
中⽂服务、微信/⽀付宝⽀

付等

51.4%

提前包装进 
旅⾏⾏程中

32.9%

安排靠近购物村的 
酒店住宿、 
游玩项⽬等

32.9%

提供酒店-购物村的 
穿梭接送

32.9%

折扣券、优惠券

30.8%

热⻔款商品 
⼀定的预留率

30.8%

定期的购物村内特卖
会、品牌特卖等

12.3%

VIP reception services such as 
private shopping guide, skip-the-

line entry, lounge and so on

China Ready:  
Chinese service, WeChat/

Alipay payment, etc

Pack it in advance for 
your trip

Arrange hotel 
accommodation, activities 

and more close to the 
Village

Shuttle service from the 
hotel to the Village is 

available

Cupons Reservation rates for 
popular items

Regular in-village sales, 
brand sales, etc



在豪华酒店连锁品牌（如：四季、⽂华东⽅、瑰丽等）和豪华单体酒店联名（如：SLH、Relais & Chateaux、Preferred

等）的酒店之间，哪项描述更接近贵公司未来2年的酒店使⽤策略？ 
Which description is closer to your company's hotel strategy for the next 2 years, between luxury hotel chains (e.g., 

Four Seasons, Mandarin Oriental, Rosewood, etc.) and luxury independent hotel co-branded hotels (e.g., SLH, Relais & 
Chateaux, Preferred, etc.)?

没有倾向性，完全依据 
⽬的地的酒店质量、位置、 
性价⽐、匹配顾客需求等 

条件⽽定

56.2%

连锁品牌为主、 
单体酒店联盟为辅

25.3%

有倾向性地使⽤ 
连锁品牌

13%

单体酒店联盟为主 
连锁品牌为辅

2.7%

有倾向性地使⽤ 
单体酒店联盟

2.7%

There is no inclination, it is completely 
determined by the quality of the hotel 
in the destination, location, value for 
money, matching customer needs, etc

Chain brands are the mainstay, 
supplemented by independent hotel 

alliances

There is a tendency to use 
chain brands

Independent hotel alliances 
are the mainstay, 

supplemented by chain 
brands

There is a tendency to use 
independent hotel alliances



若⼀家酒店在OTA的价格⽐官⽹价格（BAR）以任何形式低，您的态度是？ 
If a hotel's OTA rate is in any way lower than the official website rate (BAR), your attitude is…

lower at 
5% ～ 10%

lower at  
3%～5%

lower beyond 
10%

拉⿊：肯定不
卖、尽全⼒避开

Blocking: Definitely 
not selling, do your 

best to avoid it

放⼤宣传其缺
点、忽略优点

Amplify its 
disadvantages and 

ignore its advantages

尽全⼒劝客户选
择竞品酒店

Try best to persuade 
customers to choose a 

competing hotel

若客户坚持，勉为
其难地继续预订

If the customer insists, 
we will be reluctant to 
continue the booking

在OTA上为客户预
订低价

Book low prices for 
customers on OTAs

请客户⾃⾏预订

Let the customers make 
the reservation by 

themselves

12%

49%

15%

17%

9%

71%

56%

78%

30%

30%

7%

33%

19%

44%

52%

72%

19%19%



若⽤⼀个酒店品牌来匹配贵公司的品牌形象，您最希望是哪个品牌？ 
If you want to use a hotel brand to match your company's brand image, which hotel brand would you most like?

四 
季

安 
缦

⽂华 
东⽅

嘉佩乐
瑰丽

宝格丽
丽思 
卡尔顿

One&Only

半岛

⽴鼎世

安纳塔拉
SLH

柏悦

娇丽

Andaz Six 
senses

W
罗莱夏朵

⾹格⾥拉

洲际

Four Seasons
AMAN

Mandarin Oriental

Capella

Rosewood

Bulgari
Ritz-Carlton

The Peninsula

LHW

Shangri-la

Relais & 
Chateaux

InterContinental

Anantara

Park Hyatt

JOALI



2024 CONNECTION 

THANK YOU


