
Preferred 
Pineapple Week 

2026

June 20 ï June 27



CAMPAIGN OVERVIEW - STAYS WITH STORIES 

Concept:

ÅIn celebration of Preferred Pineapple Week 2026 , from June 20 to June 
27, Preferred Hotels & Resorts spotlighted independent hospitality through 
this year's theme, Stays With Stories . 

ÅEach day introduced a dedicated theme showcasing the details, characters, and 
moments that make an independent hotel extraordinary, tied together by the 

brand's pineapple symbolism.

Strategy:
ÅEngaged travel consumers, I Prefer  Members, and the wider travel community 

across global and China-based platforms.

ÅDaily in -feed posts and Stories incorporated user-generated content from 
member properties for authentic perspectives.

ÅA sweepstakes for a week-long stay at Leela Palaces, Hotels, and Resorts was 
amplified through a partnership with U.K. -based creator @AnoushKalila.

ÅOrganic content was boosted across Instagram and LinkedIn throughout the 

week.

#ThePreferredLife #PreferredPineappleWeek
#StaysWithStories



SOCIAL RESULTS SNAPSHOT

Å301 content pieces
Å1,305,220  impressions 
Å78,898  engagements 

Å4,211 new community followers 
ÅOver 100 member properties  engaged in the campaign 

with 204 in -feed content pieces 
Å2,500,000+ potential impressions  based on member 

properties follower count 

*Includes organic and paid brand and creator content across 

in-feed and Stories

GLOBAL CAMPAIGN RESULTS 



SWEEPSTAKES AND CONTENT CREATOR 
PARTNERSHIP OVERVIEW  

Overview: 

ÅPartnered with U.K. -based influencer Anoushka Probyn, 
@AnoushKalila , to announce Preferred Pineapple Week and 
promote a sweepstakes offering six nights at The Leela Palaces, 
Resorts, and Hotels. 

ÅProduced 20 content pieces , including in -feed collaborated 

posts and Stories, all tagging @PreferredHotels to drive entries.
ÅExtended the sweepstakesô reach beyond brand channels by 
tapping into an established audienceôs trust to boost entries and 
visibility. 

Influencer Results (Including in -feed and Stories): 
Å28  content pieces 
Å522,706  impressions
Å30,848  engagements



SWEEPSTAKES AND CONTENT CREATOR 
PARTNERSHIP (IN -FEED) 



SWEEPSTAKES AND CONTENT CREATOR 
PARTNERSHIP (STORIES) 



DAILY BRAND THEMED CONTENT OVERVIEW

Overview: 

Å@PreferredHotels went live daily across Instagram, 
Facebook, Threads, TikTok, and LinkedIn with in -
feed posts and Stories content built around a different 
theme each day. 

ÅIncorporated content from member properties for an 

authentic, on-the-ground perspective while amplifying 
member voices across the portfolio. 

ÅThe Preferred Travel Group LinkedIn channel further 
amplified the campaign to travel advisors and industry 
partners.

English -Speaking Channel Results (Including in -feed 
and Stories) : 
Å249  content pieces (including reposts from participating 

member properties) 

Å236,405  impressions 
Å5,912  engagements 
Å3,036  new community followers 



DAILY BRAND CONTENT SNAPSHOT

June 20

Campaign and 
Sweepstakes Launch

June 21

Nostalgic Escapes

June 22

Mixology
ñSips with Storiesò

June 23

I Prefer  Hotel 
Rewards

June 24

Gastronomy

June 25

Wellbeing

June 26

Adventure and 
Untold Experiences

June 27

International 
Pineapple Day

Introduced the theme of Stays with Stories, 

and sweepstakes giveaway

Celebrated the properties and moments that 

transport guests back in time, honoring traditions, 
heritage architecture, and the sentimental stories 

that make a stay feel like coming home.  

Celebrated personalized moments and 

unexpected touches that being part of a wider 
hotel loyalty program can offer travelers. 

Spotlighted the craft cocktails, signature 

drinks, and bartender storytelling that turn 
a simple sip into a memorable part of the 

guest experience. 

Showcased the culinary artistry, regional 

flavors, and chef -driven storytelling that 
turn each meal into a defining part of the 

guest journey. 

Highlighted the restorative experiences, 

from spa rituals to mindful moments, that 
help guests reconnect with themselves 

during their stay. 

Captured the thrilling excursions and off -

the-beaten-path moments that reveal the 
unexpected side of a destination. 

Celebrated the pineapple as the enduring 

emblem of hospitality and welcome, tying 
the weekôs stories together under a single 

symbol of generosity and connection. 



DAILY THEMED IN -FEED POSTS 



DAILY THEMED INSTAGRAM 
AND FACEBOOK STORIES 


