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Target Luxury Travelers 

Smart, Efficient Marketing

Proven Results

High-intent luxury travelers I Prefer Members and card-holders of 

AMEX, VISA and Mastercard

Fully managed, AI-optimized campaigns, executed by Preferred on your 

behalf 

On average hotels participating in 2024 received 600-1000 bookings

https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/


Å

https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/


https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/
https://marketing.preferredhotels.com/


Digital Media 

ÅPaid Search (PPC)

ÅPaid Display

ÅPaid Social

ÅOrganic Search (SEO)

ÅSmarter Bidding with Google AI

ÅStrategic Targeting

ÅCore ID Targeting

Email Marketing

ÅAI-Powered Email Personalization

ÅI Prefer Monthly Account Summary Features 

Online Merchandizing

ÅOptimized dedicated landing pages 

ÅExpanded Web Presence

ÅBlog Articles 

ÅWeb Placements 

PR & Social Media 

ÅOrganic Social Media Posts & Stories

ÅMedia Outreach (when applicable) 

Travel Trade 

ÅSales Newsletters

ÅSales Flyers

Partner Communications

ÅBank Partner Channels 

ÅPartner Email Marketing

ÅDigital and Social Media
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Smarter Bidding with Google AI

AI-Powered Email Personalization

Using Googleôs Budget Bid Strategies (BBS), we automatically optimize bids in real 

time to reach and refer high-intent audiences.

Through Epsilonôs Real-Time Interactions (RTI), our emails dynamically update 

at open with personalized content based on traveler behavior, location, and 

preferences.
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Through our relationship with Google, our paid search strategy complements your 

hotelôs, increasing real estate and pushing OTAs down the page.
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DESTINATIONS 

ÅNew York City

ÅFlorida

ÅCalifornia

ÅNew England

ÅThe Southwest

ÅThe Midwest & Chicago

ÅCanada

ÅThe Caribbeans

ÅHawaii

ÅLatin America

ÅMexico

ÅCentral America

ÅSouth America

ÅThe American South

ÅAmerican Rocky Mountains

ÅEurope

ÅThe Mediterranean

ÅScandinavia

ÅThe UK

ÅLondon

ÅParis

ÅItaly

ÅSpain

ÅRomantic Cities in Europe

ÅCosta del Sol and Balearic 

Islands

ÅPortugal

ÅIreland

ÅCentral Europe

ÅGreece

EXPERIENCES 

ÅImportant Events of the World 

ÅWellness 

ÅFamily Travel

ÅCulinary

ÅBeaches & Islands

ÅSki & Mountain 

ÅPet Travel 

ÅBoutique/ Hidden Gems 

ÅWinter Sun

ÅAll ï Inclusive

ÅResort Escapes 

ÅHeart of the City 

ÅSustainability

ÅMichelin Star Restaurants

ÅAsia

ÅSoutheast Asia ï Island Getaways

ÅSoutheast Asia ï Urban Escapes

ÅAfrica

ÅJapan ï Cherry Blossom

ÅJapan ï Summer Stays
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I Prefer Member Rate * (MKTIPM)

ÅMinimum 3% off LAR for I Prefer members

Stay More Save More (MKTSSA)

Å10% to 30% off BAR. Minimum 3-night stay

Advance Purchase (MKTADV)

Å10% to 30% off BAR Discretionary lead time applies.  Non-refundable

Preferred Bed & Breakfast (MKTGBB)

ÅDaily breakfast for two Included 

Preferred Suite (MKTSD) 

Å10% and 30% off BAR for suite room types. Minimum 2-night stay  

Preferred Extended Stay (MKTEXS)

Å10% to 30% off BAR. Discretionary minimum nights apply.

Preferred Local (MKTVIP)

ÅBAR including a premium for the value-add. Minimum two-night stay
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American Express Extra Night Offer (MKTAMX)

3rd, 4th or 5th night free when guests book and pay with an American Express Card

American Express Preferred Family Offer (MKTAEPF)

10% off BAR + Complimentary meals for kids under 12 

Mastercard Standard Offer (MKTMSC)

4 for 3 when guests book and pay with a Mastercard card 

Mastercard Premium Offer (MKTMPE)

4 for 3 + 5,000 IP bonus points (sponsored by PHR), when guests book and pay 

with a Premium Mastercard card 

Visa Worlds Offer (MKTVWO)

10% off BAR + daily Breakfast when guests book and pay with a Visa card 

Visa Comp Golf Offer (MKTVGO)

One round of golf complimentary with a two-night consecutive stay at Best Available 

Rate
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UNLIMITED Access to Last Minute Escapes. 

Our Flash Sale product to help quickly drive 

need period bookings. 

Å Sales run 2x a month 

Å Supported by email and digital ads

Delivers immediate impact with 14-day 

booking window and 45-day travel window.
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Preferred Brand Publications

Boost awareness and engagement with a 

travel-focused audience across print and 

digital. 

Paid Search (PPC) Plus Up

A dynamic PPC opportunity tailored to your 

budget and priorities

Connected TV Advertising

Showcase your hotel on top streaming 

platforms, reaching 42M viewers with 

premium video ads.

New York Times Banner Ads

Gain global visibility and prestige with over 

125M monthly unique visitors.
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Plus-Up investments are dynamic and tailored to each hotel. During the Marketing 

Solutions enrollment process, you can determine your budget based on custom 

recommendations.

Plus-Up tiers are optional and built to scale with your business goals, seasonality, 

and marketing priorities.

How additional PPC spend helps: 

ÅRevenue Impact ² Shift bookings away from high-commission OTA traffic 

boosting your ability to capture direct bookings

ÅHigher Auction Wins ² Google rewards stronger bids with premium 

placements 

ÅExtended Daily Coverage ² Budget lasts longer throughout the day 

ÅExpanded Keyword Reach ² Target long-tail, competitor, and high-intent 

terms 


