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Campaign MEDIA 
INCLUSION

TIMEFRAME SUPPORT 
NEEDED

COST PER 
HOTEL

The New York Times (US)
2.4 Million impressions

Online Banner Ad Feb – April 2026 12 Participating 
Properties

3,000 USD

The Telegraph (UK)
2.6 Million impressions

Online Banner Ad Feb – April 2026 8 Participating 
Properties

4,800 USD

Travel + Leisure (US)
400K total reach

1 Dedicated
Email (out of 2)

Feb and March 8 Participating 
Properties

4,500 USD

AFAR (US)
80K impressions 

1 Dedicated
Email (out of 4)

Feb, March (twice), and April 12 Participating 
Properties

1,600 USD

National Geographic (UK)
1 Million impressions

1 Online Article Feb – April 2026 4 Participating 
Properties

3,900 USD

Please review the more detailed descriptions of each opportunity later in this presentation, to help you in your decision making. Please 
note pricing could be subject to slight change due to conversion rates and tax. 

If you have any questions or concerns about the timeframes available – please each out to Kayla Vieten [kvieten@staybeyondgreen.com]
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Selections Media Partners Media Type Campaign Time Frame Cost per Member

The New York Times Online Banner Ad Feb – April 2026 3,000 USD

The Telegraph Online Banner Ad Feb – April 2026 4,800 USD

Travel + Leisure 1 Dedicated Email (out of 2) Feb and March 4,500 USD

AFAR 1 Dedicated  Email (out of 4) Feb, March (twice), and April 1,600 USD

National Geographic 1 Online Article Feb – April 2026 3,900 USD

Member Signature: ___________________________________________________________________________

Hotel: ______________________________________________________________________________________

Total Co-op Marketing Spend: ___________________________________________________________________

Date: _______________________________________________________________________________________

Inclusion will be on a first come first serve basis, and if not enough members participate in a given campaign, it will not go forward. 

PLEASE COMPLETE AND RETURN BY DECEMBER 5th to Kayla Vieten, kvieten@staybeyondgreen.com

Co-Op Marketing Opportunities – 2026
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