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STRATEGIC APPROACH

In 2025, Preferred Hotels & Resorts' in-house communications team continued an increased focus on 
our strategic approach to prioritize public relations and social media outreach efforts in alignment to 
support the brand's core pillars and key business goals.

Retention

New Member Onboarding

Ongoing Member Support

Industry Awards

Consumer Campaigns

Media Experiences

Development

In-Region Activations

Thought Leadership

White Papers

Speaker Panels

Executive Profiling

Brand Awareness

I Prefer Hotel Rewards

Legend Collection

Preferred Pride

Unforgettable Moments

Preferred Pets
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BY THE NUMBERS

Total Member Hotel 
Engagements

833

Supporting Retention

Media & Influencer Visits 
secured and presented to 

member hotels across portfolio 

225+

Hotel Partners engaged in 
Preferred Pineapple Week

100+

Brand Orientation Calls 
and site visits executed

50+

Media Coverage
Featuring 

386+
Member Hotels

1B+Global Impressions announcing quarterly 
new members – reflecting 62% increase YOY

Hotel Attendees 
engaged at Brand 

Media Events

72

764

Thought Leadership Impact

Media Attendees engaged 
through executive presentations 

across 16 Press Conferences 
& Brand Media Events

627+

Industry Professionals 
reached across 13 countries

75 million+

Media Interviews 
secured for 20+ executives

58

TOTAL IMPRESSIONS
10B+

LinkedIn Impressions 
& 3,360 Engagements

100k+

Thought Leadership 
placements featuring 22 

associates quoted

79

910+
Legend Collection 

placements (+22% YOY)

Total Executive 
Media Engagements
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BY THE NUMBERS (continued)

Europe

+29%

Asia-Pacific

+60%
Earned Media 
Value Growth

SAMEAAmericas

+78%
Lift in Editorial 

Impressions +48%

Press Coverage 
Expanded by

Regional Reach 
Increased by

I Prefer Cyber Sale coverage impacting 216M 
potential guests with 35 high-impact articles 
across 13 countries to drive bookings + enrollment 

Total Impressions 
elevating awareness for 
Legendary Journeys

1.2B+

Total Media Meetings 
executed with journalists

314

Increasing Brand Awareness

Driving Program Awareness + Enrollment

Editorial Placements 
announcing

705+

Live Like a Legend

Global Travel Advisors 
reached unveiling

621M+

Travel Advisor Portal

+541% increase YOY 

in I Prefer Hotel Rewards coverage 
with 680+ global editorial 

placements
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2025 PR + SOCIAL MEDIA SNAPSHOT

PUBLIC RELATIONS

• 10 billion+ editorial impressions

• Ad Value equivalency of $109 million

• 18,135 earned placements secured

• Coverage in 683 media outlets across 39 countries

• Media coverage featuring 386 member hotels

SOCIAL MEDIA

Global Channels:

Total growth: 573k (+8k/1.41%)

Engagement rate: 1.52%

Engagements: 350k (inc. Paid)

Impressions: 30.2M (inc. Paid)

China Channels:

 Total growth: 163K (+19.8k/+13.8%)

 Engagements rate: 1.23%

 Engagements: 36K (inc.Paid)

 Impressions:  2.98M (inc.Paid)



PUBLIC RELATIONS
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GLOBAL PRESS HIGHLIGHTS
In 2025, Preferred Hotels & Resorts' in-house PR team secured more than 18,135 media placements resulting in 

over 10 billion impressions and an advertising equivalency value of $109 million.

View a listing of all press coverage, including details and links to live articles via Dropbox HERE. Please also find a 

selection of global press highlights on the following pages, along with corresponding links to each publicity clip.

Travel Weekly
(United States)

In the Italian Lakes 
Region, Taking 

Time to Smell the 
Lemons

PAVONE
(Japan)

An Unparalleled Luxury 
Experience Curated by 

Preferred Hotels & Resorts

DestinAsian
(Singapore)

Legendary Offers 
with Preferred 

Hotels & Resorts

Target
(China)

Armani Hotel Milano 
Joins Preferred Hotels 

& Resorts’ Iconic 
Legend Collection

Boletín Turístico
(Brazil)

Diversity Isn't Just a 
Value, It's A Business 

Strategy

https://www.dropbox.com/scl/fi/5zky4l90py4siik84s6y5/2025-PHR-Media-Coverage_EOY-REPORT.pdf?rlkey=9pjb519c3go1i9lzh46mahx8l&st=m5p03v3m&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
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GLOBAL PRESS HIGHLIGHTS

CNA Luxury
(Singapore)

The whisper of wealth: 
How silent luxury is 

quietly reshaping Asia’s 
elite 

COSMOPOLITAN
(China)

Preferred Hotels & 
Resorts Welcomes 
19 New Member 

Properties

Destinations of 
the World News

(United Arab 
Emirates)

Preferred Hotels & 
Resorts' Legendary 

Journeys

TTG China
(China)

Preferred Hotels & 
Resorts Unveils New 
Dedicated Meeting 

Planner Website

Attitude
(U.K.)

Attitude 101 2025: 
Here are the 10 

influential figures 
who made our 

Travel list

https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
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GLOBAL PRESS HIGHLIGHTS

Safari
(Japan)

Hotels to Stay in 
Surf Areas

The Rake
(Japan)

Preferred Hotels & 
Resorts Introduces 

Legendary Journeys, 
The Ultimate Private 
Jet Travel Experience

TTG Italia
(Italy)

Gen Z Arrives: A 
Colorful Future

Boca Magazine
(United States)

Luxe of The Irish

Robb Report 
Mexico
(Mexico)

New Luxury 
Travelers Seek 

Something 
Authentic and 

Unique, Not What’s 
Most Viral or 

Instagrammable

https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://issuu.com/jespublishing/docs/boca_magazine_nov_dec_2025/78
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0


CAMPAIGN HIGHLIGHTS
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THOUGHT LEADERSHIP – PR FOCUS

• 79 thought leadership placements featuring 22 associates quoted

• Reached 75 million+ industry professionals across 13 countries with published articles 
impacting key development markets – including Brazil, Japan, India, and Australia.

• Saturated key trade and consumer publications with executive commentary  and quoted 
industry insights, including – Country & Town House, Baidu, Travel Weekly, TTG Asia, EXAME
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THOUGHT LEADERSHIP – PR HIGHLIGHTS
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THOUGHT LEADERSHIP – SOCIAL MEDIA FOCUS

• Elevated thought leadership as a core 
brand pillar across LinkedIn channels 
by amplifying mentions in industry 
publications, panel participation, and 
trend forecasting, positioning 
Preferred executives as trusted experts 
and active contributors to 
conversations shaping luxury 
independent hospitality.

• LinkedIn Results: 

o 100,000 impressions

o 3,360 engagements

o 5.13% engagement rate
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LEGEND COLLECTION – PR FOCUS

• Elevated brand awareness securing 910+ Legend Collection mentions in published articles spanning 
travel, trade, and luxury lifestyle niches – Vogue Brazil, Hotel Owner, Insider Travel Report, TBS News 
Dig, Hotelier India, and eGlobal Travel Media.

• Planned and executed two Legend Collection Media FAMs for U.S. and UK journalists, resulting in 
multi-page feature stories reaching key audience targets.
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LEGEND COLLECTION – PR HIGHLIGHTS
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LEGEND COLLECTION – SOCIAL MEDIA FOCUS

• Over 180 posts spotlighting Legend Collection properties across social media 
channels (Instagram, TikTok, Facebook, X, LinkedIn, WeChat, Little Redbook, 

Weibo)

• Organized and hosted a successful group Legend Collection 

influencer FAM trip to Singapore and Indonesia:

• Four properties included: The Fullerton Hotel Singapore, The Fullerton 

Bay Hotel, Artyzen Singapore, and The Sanchaya
• 4 influencers published 142 Posts, Reels, and Stories

• Total reach was 2.3M, with 55.5M potential impressions and 1% 
post engagement rate (not including stories)

• Each in-feed post got an average of 5.1k engagements, 82k reach, 

and $65.6k EMV
• The campaign generated an advertising equivalent value of $2.2M.
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LEGENDARY JOURNEYS – PR FOCUS 

• 1.2 billion+ total impressions

• $4 million+ advertising equivalency value

• 1,200+ earned editorial placements across 22 countries, 

including Germany, Vietnam, Brazil, China and United States

Preferred Hotels & Resorts launched Legendary Journeys – The Ultimate Private 
Jet Experience, an ultra-luxury, 17-night global journey in partnership with Bucketlist 

Xperiences, offering unparalleled access to seven iconic destinations via a custom private 
jet. The team supported the initiative with a fully integrated marketing, sales, PR, and 

social media collaboration and generated the following PR results:
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LEGENDARY JOURNEYS – SOCIAL MEDIA FOCUS

• 27 total brand posts across English channels (Instagram, Facebook, 
LinkedIn, X, TikTok, WeChat, Weibo and Rednote)

• 2 collab posts with BucketList Xperiences on Instagram
• 167,765 final total impressions
• 2,305 final total engagements
• 1.37% engagement rate
• + partnership with China KOLs for additional 48,248 views, 

790interactions
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LIVE LIKE A LEGEND – PR FOCUS 

• 274 million+ total impressions
• $2 million advertising equivalency value
• 705 earned editorial placements across 13 

countries
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LIVE LIKE A LEGEND –  SOCIAL MEDIA FOCUS 

• 46 posts across LinkedIn, Instagram, Pinterest, Facebook, 
X, Tiktok, WeChat, RedNote, Sina Weibo

• 344.57k Impressions

• 2,091 Engagements

• 0.60% Engagement Rate (Engagements per impression)

• + partnership with China KOLs for additional 
126,800 views, 890 interactions
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THE LUXURY TRAVEL REPORT – PR FOCUS 

• The team launched the Luxury Travel Report – igniting a tiered, 
multi-phased media strategy securing 560+ editorial placements 
to date, resulting in 1B+ impressions and an advertising 
equivalency value of $14M. An exclusive was secured with USA 
Today. 
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THE LUXURY TRAVEL REPORT – PR HIGHLIGHTS 
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LUXURY TRAVEL REPORT– SOCIAL MEDIA FOCUS

The team leveraged The Luxury Travel Report 
across key B2B channels to elevate global brand 
awareness. Through a strategic, paid 
amplification plan, posts were created and 
launched around each trend, supported by a 
dedicated boosting budget. Insights from the 
report were further translated into toolkits for 
associates and hoteliers, extending the impact 
beyond brand channels. 

Boosted LinkedIn Posts Results:

o 6 total boosted posts

o Over 991k total impressions

o 4,343 total clicks

o 7k+ total engagements
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I PREFER

• 680 mentions of I Prefer rewards program within stories placed globally 
impacting key consumer audiences.

• Saturated target publications with continuous coverage, including The Points 
Guy, Head for Points, Award and Frequent Miler.

• USA Today 10Best – Earned No. 4 Best Hotel Loyalty Program in 2025.
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I PREFER CYBER SALE

• 216 million+ total impressions highlighting Cyber Sale offer

• $3.2 million+ advertising equivalency value

• 35 earned editorial placements across 7 countries

ASPAC
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I PREFER – SOCIAL MEDIA FOCUS

Over 60 social media posts and stories have supported a range of 
topics including the relaunch of Unforgettable Moments, I Prefer 
spring offer, Cyber Monday, and regional/specific destination offers.

Results Snapshot:
• Over 1.5M impressions (inc boosted posts)
• Over 25,306 engagements
• 1.6% engagement rate

• First dedicated influencer partnership carried out with creator 
SamMcClendon (204k followers):
o 62,362 views on posts and stories
o 2.4% engagement rate (engagements/impressions)

Examples of top performing posts:
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MEMBER SUPPORT

• 1 billion+ global impressions announcing quarterly new members

• 50+ brand orientation calls, in person-site visits and strategy meetings 
executed with new and existing members

• 170 + individual media visits secured and presented to member hotels 
across our portfolio
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MEMBER SUPPORT
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MEMBER SUPPORT

• Member hotel award recognitions amplified through global press releases 
announcing winners of key industry awards, including:

o Conde Nast Traveler – Readers’ Choice Awards

o Forbes Travel Guide – Star Awards

o Travel + Leisure – World’s Best Awards

o MICHELIN Keys Distinction 
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MEMBER SUPPORT – SOCIAL MEDIA FOCUS

• Social media support of quarterly new member announcements

• Individual spotlight posts on LinkedIn introducing new members

• 54 individual influencer visits secured and presented to member hotels 

(including global and China)

• Member hotelier award support across channels
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MEDIA ACTIVATIONS - AMERICAS
Planned and executed media co-op events, brand events, deskside tours, and industry 
conferences in key markets, highlights include:

• Legend + New Openings | NYC Media Co-Op Event (June): Planned and 
executed exclusive press event at The Dominick attended by 20 hoteliers 

representing Legend Collection and New Openings ONLY – as well as a strategic 
mix of 38 media attendees from top-tier consumer and trade publications, 

such as Travel + Leisure, Forbes, Condé Nast Traveler, The Points Guy, AFAR, 

Dossier, Hotel Business, Chase Travel, Travel Weekly, and Elite Traveler.

• Mexico City Media Co-Op Event (December): Planned and executed press 
event for exclusive group of 17 hoteliers representing a total of 43 member 

properties from across our Mexico, Central America, and Caribbean portfolio – 

connecting them with a strategic mix of 24 journalists from key consumer 
travel, luxury lifestyle, and trade media outlets, including Forbes Life Mexico, 

Robb Report en Español, Invertour, Reforma, and Food & Wine en Español.

• Executed 92+ media meetings with in-market journalists, including 
conference attendance at IMM North America, LE Miami, Virtuoso Travel Week, 
ILTM North America, IMM Lux, and Travel Classics.



MEDIA ACTIVATIONS – EUROPE & SAMEA
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Planned and executed media co-op events, brand events, deskside tours, and attended 
conferences in key markets, highlights include:

• Intimate Brand Event in New Delhi, India (April) held a joint intimate brand event at 
The Leela Palace New Delhi, focusing on regional and global news, welcoming 27 top tier 
journalists representing a mix of trade and consumer publications such as TravTalk, ET 
Hospitality, India Today, Hindustan Times and Travel + Leisure India & South Asia.

• Legend Media Co-Op Lunch in Paris (April) held at Hôtel Dame des Arts with 7 
hoteliers representing Legend properties, with 24 top-tier journalists ranging from 
highly influential publications including Le Monde, Le Figaro, Le Parisien Magazine, Gala, 
Yonder, Hôtel & Lodge, Conde Nast Traveler and more.

• Media Co-Op Dinner in London (June) held at Angler at South Place Hotel with 18 
hoteliers representing both Preferred Hotels & Resorts and Beyond Green member 
properties, with 25 media attendees from top-tier publications, such as Condé Nast 
Traveller, National Geographic Traveller, The Daily Mail, The Telegraph, Business 
Traveller, Forbes, The Week, The Independent, Aspire and more.

• Media Co-Op Dinner in Munich (October) held at Hotel Bayerischerhof attended by 8 
hoteliers representing Preferred Hotels & Resorts’ member properties, particularly from the 
DACH portfolio, with 22 media attendees from top-tier publications, such as Falstaff 
Travel, Business Traveller, AD, ELLE, Süddeutsche Zeitung and more.

• Executed 100+ media meetings with in-market journalists, including conference 
attendance at Arabian Travel Market, ITB Berlin, International Media Marketplace 
UK, ILTM Cannes and deskside meetings in Dubai, Berlin, Milan and London. 
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MEDIA ACTIVATIONS – ASIA PACIFIC

Planned and executed the following media co-op events, brand events, deskside tours, and attended 
conferences in key markets, highlights include:

o ILTM Asia Pacific (June): Arranged a press conference led by Cheryl Williams attended by 
over 70 regional journalists, in addition to 7 individual media appointments with Cheryl and 2 
media interviews with Travel Weekly Australia and CNA Luxury.

o Media Engagement Event in Singapore (October): Held at Artyzen Singapore and 
attended by 16 top tier editors and freelance journalists from Singapore including Vogue 
Singapore, The Straits Times, CNA Luxury and TTG Asia.

o Media Engagement Event in Beijing (October): Brand media event featured a press 
conference led by Philipp, attended by 30 influencers and journalists from top media outlets 
including Conde Nast Traveler, National Geographic Traveler, Traveler, Robb Report, Target, 
GQ, Vogue, Esquire, Bazaar Green, Bazaar Men’s Style, and Traveler

o Hospitality Japan Conference (October): Organized a panel opportunity for Midori 
Kataoka titled "The New Loyalty Equation – Beyond Points, Toward Personal Relevance", 
attended by  media and hospitality leaders.

o Executed 40+ media meetings with in-market journalists, including conference 
attendance at IMM Asia and ILTM Asia and deskside meetings in Kuala Lumpur, 
Guangzhou, Shenzhen and Shanghai.
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GLOBAL CONFERENCE – MAY 2025 

The team supported the Global Conference 2025, with the following PR and social media 
activations:

• Secured six A-list journalists to attend events like the general session on May 14 and Dazzling 
Dinner at Gardens By the Bay. These include key titles like Travel Weekly Asia, Tatler Singapore 
and The Peak Singapore. 

• One post-event thought leadership piece featuring Cindy Taylor on Meetings & Conventions Asia.

• Global distribution of 2025 Awards of Excellence and GIFTTS Pineapple Award Winners press release 
resulting in 44 editorial placements impacting 88.6M readers and ad equivalent of $1.3 
million.

• Developed a curated content calendar for brand social media channels with 10 posts shared on 
LinkedIn in the lead up, during, and post conference with 40k total impressions and 
1.3k engagements.

• Created and distributed associate and hotelier toolkits, including awards-related materials, to ensure 
consistent and effective activation across audiences.
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INDUSTRY AWARDS

Brand recognized for achievement in key industry awards, including:

• Travel Weekly 2025 Magellan Awards:

o Preferred Hotels & Resorts | 2025 Travel Advisor Portal
▪ GOLD WINNER

▪ Category: Hospitality Marketing – Co-Op Campaign

o Preferred Hotels & Resorts | 2025 The Luxury Travel Report

▪ GOLD WINNER
▪ Category: Hospitality Marketing – Co-Op Campaign

o Preferred Hotels & Resorts | 2025 Preferred Pineapple Week

▪ GOLD WINNER

▪ Category: Hospitality Marketing – Social Media Campaign

• HSMAI 2025 Adrian Awards:
o Preferred Hotels & Resorts | 2025 Preferred Pineapple Week

▪ BRONZE WINNER

▪ Category: Social Media > Multi-Channel/Integrated Marketing
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PREFERRED PINEAPPLE WEEK (June 27 – July 3)

The social media team led a robust global campaign to celebrate Preferred Pineapple Week 2025 
including our Luxury Trends, a 3D designed video and Legend Collection sweepstakes.

Globally:
- 1.05M impressions of brand and creator content
- 26.2k engagements of brand and creator content
- 7.7k new community followers

English speaking specific:
- 432.1k impressions of 32 PHR posts and stories
- 15.2k engagements with our brand channel #PreferredPineappleWeek content
- Creator partnership: 

- 144.3k impressions (stories and posts)
- 2.7k engagements (posts)

- Hotelier partners: 
- Over 100 properties engaged in the campaign with over 172 posts made plus stories
- 800,852 views of reels created by our member portfolio
- maximum potential audience impression figure of 2,415,202 based on partners’ 

following numbers.

China specific:
- 476,467 impressions
- 8,292 engagements
- 3,901 followers increase across WeChat , Weibo and Little Red Book
- 21 KOLs engaged with the campaign
- 5 hotel members engaged in this campaign
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PORTRAIT OF A LEGEND 

The Portrait of a Legend video campaign is a series of short 1-2 minute videos that seek to showcase our Legend 
Collection properties from around the world. Each video features a key individual from the participating hotel to 
introduce the viewer to the unique stories behind its enduring success. The project offers a snapshot into what 
makes each hotel stand out and sets the scene for the launch of the accompanying coffee table book in 2026.

Globally in 2025:
- 196k impressions of brand content
- 6.3kk engagements of brand

- Collab with 1 Top Chinese travel influencer (5 million followers) with recommendation 7 of our Legend 
Collection hotel members (she has stayed 4 of them )



SOCIAL MEDIA
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2025 SOCIAL MEDIA HIGHLIGHTS

Instagram
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2025 SOCIAL MEDIA HIGHLIGHTS

LinkedIn

Facebook
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2025 SOCIAL MEDIA HIGHLIGHTS

Little Red Book

WeChat
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2025 SOCIAL MEDIA HIGHLIGHTS

Little Red Book

Weibo
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