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- STRATEGIC APPROACH

In 2025, Preferred Hotels & Resorts' in-house communications team continued an increased focus on
our strategic approach to prioritize public relations and social media outreach efforts in alignment to
support the brand's core pillars and key business goals.

Development Brand Awareness Retention
In-Region Activations I Prefer Hotel Rewards New Member Onboarding
Thought Leadership Legend Collection Ongoing Member Support
White Papers Preferred Pride Industry Awards
Speaker Panels Unforgettable Moments Consumer Campaigns

Executive Profiling Preferred Pets Media Experiences
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‘= BY THE NUMBERS

Total Executive 1 O B Total Member Hotel

Media Engagements TOTAL IMPRESSIONS Engagements
Thought Leadership Impact

Supporting Retention
10+ 2 225+
62 7t 9 . 7 Media & Influencer Visits
Media Attendees engaged Legend Collection Hotel Attendees secured and presented to
through executive presentations  placements (+22% YOY) engage.d atBrand .00 hotels across portfolio
across 16 Press Conferences Media Events 100+
& Brand Media Events 79 Media C Hotel Partners engaged in
5 8 Thought Leadership eF::;tlfr‘iflelrage Preferred Pineapple Week
Media Interviews placements featuring 22 5 50 +
secured for 20+ executives associates quoted 3 86+ Brand Orientation Calls
112 Member Hotels e vigi
75 million+ 10 Ok + and site visits executed
Industry Professionals LinkedIn Impressions B Global Impressions announcing quarterly
reached across 13 countries & 3,360 Engagements 1 +

new members — reflecting 62% increase YOY
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- BY THE NUMBERS (continued)

~+ 541% increase YOY 314 705+

in I Prefer Hotel Rewards coverage Total Media Meetings Editorial Placements

with 680+ global editorial executed with journalists announcing
pla cements Increasing Brand Awareness Live Like a Legend
Driving Program Awareness + Enrollment
o 621 M+ 1.2B+
I Prefer Cyber Sale coverage impacting 216 M Global Travel Advisors

Total Impressions
elevating awareness for
Legendary Journeys

Americas SAMEA  Asia-Pacific Europe
4+ 7 8 % Press Coverage + 6 O% Regional Reach

potential guests with 35 high-impact articles

reached unveiling
across 13 countries to drive bookings + enrollment

Travel Advisor Portal

Expanded by 1 Med Increased by
Lift in Editorial 0 Earned Media o
Impressions + 4 8 /O Value Growth T2 9 /O
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- 2025 PR + SOCIAL MEDIA SNAPSHOT

PUBLIC REIATIONS

« 10 billion+ editorial impressions

* 18,135 earned placements secured

« Ad Value equivalency of $109 million

« Coverage in 683 media outlets across 39 countries
« Media coverage featuring 386 member hotels

SOCIAL MEDIA

Global Channels:

&& Total growth: 573k (+8k/1.41%)
%% Engagement rate: 1.52%

“#% Engagements: 350k (inc. Paid)

<&@ Impressions: 30.2M (inc. Paid)

2

China Channels: ;
“g’/ Total growth: 163K (+19.8k/+13.8%)
% Engagements rate: 1.23% '
%" Engagements: 36K (inc.Paid)
® Impressions: 2.98M (inc.Paid)
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GLOBAL PRESS HIGHLIGHTS

In 2025, Preferred Hotels & Resorts' in-house PR team secured more than 18,135 media placements resulting in
over 10 billion impressions and an advertising equivalency value of $109 million.

View a listing of all press coverage, including details and links to live articles via Dropbox HERE. Please also find a
selection of global press highlights on the following pages, along with corresponding links to each publicity clip.
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Jalisco apoesta par wn
desting "todo Inchuido de
verdad” | 4

Travel Weekly Target
(United States) (China)
In the Italian Lakes Armani Hotel Milano
Region, Taking Joins Preferred Hotels
Time to Smell the & Resorts’ Iconic

Lemons Legend Collection

Boletin Turistico DestinAsian
(Brazil) (Singapore)
Diversity Isn't Just a Legendary Offers
Value, It's A Business with Preferred
Strategy Hotels & Resorts

PAVONE
(Japan)

An Unparalleled Luxury
Experience Curated by
Preferred Hotels & Resorts



https://www.dropbox.com/scl/fi/5zky4l90py4siik84s6y5/2025-PHR-Media-Coverage_EOY-REPORT.pdf?rlkey=9pjb519c3go1i9lzh46mahx8l&st=m5p03v3m&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=5eo7ujv7&dl=0
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/Japan/PAVONE%20Legendary%20Journeys%20Oct%202025.pdf?csf=1&web=1&e=PeTcqV
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/ASPAC/SE%20Asia%20+%20Pacific/DestinAsian%20-%20October%20November%202025.pdf?csf=1&web=1&e=cz31na
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/Target%20-%20Armani%20April.pdf?csf=1&web=1&e=DTIF42
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
https://www.dropbox.com/scl/fi/2kfkyp85iw0hcitftadpv/6.13.25_Bolet-n-Turistico-Mexico-PH-R.pdf?rlkey=oy04839w6e3m4gcm3fuzeyl6r&st=ejw8yuci&dl=0
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- GLOBAL PRESS HIGHLIGHTS

i

Attitude
(U.K)

Attitude 101 2025:

Here are the 10
influential figures

who made our
Travel list

TTG China
(China)

Preferred Hotels &
Resorts Unveils New
Dedicated Meeting
Planner Website

CNA Luxury
(Singapore)

The whisper of wealth:
How silent luxury is
quietly reshaping Asia’s

elite

IREAES R E RN ORI BBEEZ S

Destinations of
the World News
(United Arab
Emirates)

Preferred Hotels &
Resorts' Legendary

Journeys

COSMOPOLITAN
(China)

Preferred Hotels &
Resorts Welcomes
19 New Member
Properties



https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://cnaluxury.channelnewsasia.com/obsessions/silent-luxury-redefines-asia-elite-lifestyle-260301
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/COSMOPOLITAN-NMA-May%202025.pdf?csf=1&web=1&e=EwDz86
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://www.dotwnews.com/fly/preferred-hotels-resorts-legendary-journeys
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://preferredhotels.sharepoint.com/:b:/r/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Reports/2025%20EOY%20Report/Clip%20Highlights/TTG%20China%20-%20Meeting%20Planner%20-%20OCT%202025.pdf?csf=1&web=1&e=V4Bj2D
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
https://www.attitude.co.uk/life/attitude-101-2025-travel-list-479277/
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GLOBAL PRESS HIGHLIGHTS
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https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://preferredhotels.sharepoint.com/dept/comms/Shared%20Documents/Internal/Public%20Relations/2025/Media%20Coverage/2025%20PHR%20Media%20Coverage%20Tracker.xlsx?web=1
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://hospitalitydesign.com/people/interviews/lindsey-ueberroth-preferred-travel-group/
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://digitalpaper.ttgitalia.com/epaper/viewer.aspx?publication=LUXURY&date=06_10_2025&tpuid=4522#page/42
https://issuu.com/jespublishing/docs/boca_magazine_nov_dec_2025/78
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
https://www.dropbox.com/scl/fi/rgqis7lh018fs8uuxfr0x/TravelWeekly-Dec-2025.pdf?rlkey=5wkkhhgfm7nhk9hhnzktxblvx&st=vn2ysurr&dl=0
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- THOUGHT LEADERSHIP — PR FOCUS

* 79 thought leadership placements featuring 22 associates quoted

* Reached 75 million+ industry professionals across 13 countries with published articles
impacting key development markets — including Brazil, Japan, India, and Australia.

« Saturated key trade and consumer publications with executive commentary and quoted
industry insights, including — Country & Town House, Baidu, Travel Weekly, TTG Asia, EXAME
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: THOUGHT LEADERSHIP — PR HIGHLIGHTS
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Dreferred Hotel

The Power of independence: Luxury
Hospitality insights with Preferred
Hotels & Resorts w/ Lindsey
Ueberroth & Roberta Possenti| The
Blue Corner Hospitality Media
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Where your news comes first

HOTELS
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Preferred Hotels Counters Marriott|
and Hilton’s Soft Brand Blitz ) 3 3727 Y= b SAOBR From strategies to

: Insider Video: What Preferred Has

Planned for Luxury Hotels —MUARFTAERLT VT T—F FTAAE NS —IOE Y2 Singapore Slings
g Luke Martin The New Wave in Luxury Travel
October 24th, 2025 at 10:00 AM EDT Preferred | & s it w Leading Independent Hotels

Travel Weekly recently had the chance to ask Preferred Hotels & Resorts 3 Z ¥ 2 /.4-')3 3 = T

chief revenue officer. Cheryl Williams. a few questions about luxury | ' i ¥

How Preferred Hotels & Resorts brought
global hoteliers together in Singapore with
bold ideas and sustainable flair

WORDS CreL

accommodation and Aussie travel trends at the recent International Luxury
Travel Market Asia Pacific 20205,

There has been significant growth in the luxury
market category, across all travel trade pillars,
including hotels. What do you credit this to?

partnership wit

experience-driven. and globally mobile than ever before.

Modern luxury isn't about excess: it's sbout

%o rare experiences,
meaningful cultural

n. persona!

nd moments that feel truly

le. Travelers a

ing deeper connections, whether through
heritage, sustsinability. or seclusion, which is where independent hotels naturally

By ° James Shillinglaw, Jan 20, 2025 (0 cc
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- THOUGHT LEADERSHIP — SOCIAL MEDIA FOCUS

Elevated thought leadership as a core
brand pillar across LinkedIn channels

by amplifying mentions in industry

publications, panel participation, and

trend forecasting, positioning

Preferred executives as trusted experts

and active contributors to
conversations shaping luxury
independent hospitality.

LinkedIn Results:
o 100,000 impressions
o 3,360 engagements

o 3.13% engagement rate

erred Hotels & Resorts

conversation. ..more

|
5 <

freedom't

referred Travel Group
mo+ ®
We're proud to share that Lindsey Ueberroth, CEO of Preferred Travel Group,

recently joined The Modern Hotelier podcast to discuss the power and future of
independent hospitality. From insights in the Luxury Travel Report by ..more

n The Modern Hotelier

¥ NEW EPISODE ¥

Today on The Modern Hotelier, David, Jon, and # Steve speak with Lind ..more

| Connecting to Community
& Curating Experiences

| mean, it really is about helping
curate incredible experiences

Step behind the scenes as Lindsey Ueberroth, CEO, and Roberta Possenti, VP of
Europe, sit down with The Blue Corner Hospitality Media podcast for an insightful

o define

sy Preferred Travel Group

‘®

Artificial intelligence is no longer on the sidelines — it's becoming a trusted
collaborator for today's hotel revenue leaders. . more

Al as the New
Commercial
Assistant:

Practical Tools for Hotel
Revenue Leaders

- Preferred Hotels & Resorts
ol

Recently, Seema (Kapur) Roy, Area Managing Director — South Asia, Middle East &
Africa, represented Preferred Hotels & Resorts as an esteemed panelist at the BOTT
Knowledge Conclave in New Delhi, joining the session “The New Age of ..more

A big thank you to the organizers and fellow panelists for 2n inspiring exchange of

ideas!

=ProudlyPreferred

. Preferred Hotels & Resorts
mo-®

Earlier this month, Michelle Woodley, President, joined industry leaders as a panelist
during a general session at The Lodging Conference in Phoenix, Arizona, the hotel
industry’s premier event for owners, developers, and executives. With ..more

- Preferred Hotels & Resorts
68,736 followers
smo- @

In a recent interview with Travel TV India, Saurabh Rai, Executive Vice President,
South Asia, Middle East, and Africa, shares insights on how next-gen travelers —
especially Gen Z and Millennials — are shaping their travel experiences.

Seeking experiences that reflect their personalities, modern travelers desire curated,
i , and il ive destination journeys.

Watch the full interview here: https://brnw.ch/21wUoNY

#proudlyPreferred

& -
i— J % Inside the Evolving Travel Mindset
= ﬂaﬁ | traveitvindianews

The Modern Hotelier recently sat down with our CEO, Lindsey Ueberroth, as she
shared insights on leading with purpose, evolving with the market, and inspiring a
new era of independent hospitality. ..more

Preferred Hotels & Resorts

0, OdERN Episode #164
HOTEeR s

Inside the

Biggest
Independent
Hotel Brand
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: LEGEND COLLECTION — PR FOCUS

« Elevated brand awareness securing 910+ Legend Collection mentions in published articles spanning
travel, trade, and luxury lifestyle niches — Vogue Brazil, Hotel Owner, Insider Travel Report, TBS News
Dig, Hotelier India, and eGlobal Travel Media.

« Planned and executed two Legend Collection Media FAMs for U.S. and UK journalists, resulting in
multi-page feature stories reaching key audience targets.

W3 e i EDECOR O Travel Spot

B datler  Risvel

? B | '8EsT

# TRAVEL+ TF : Quien
ETRAVELL  VOGUE uire

FICTER
L OELICTEL Hoiaic TWIWEY — AQ

PRESTIGE

HOTEL BUSINESS




-
-
-

Preferred Hotels & Resorts | 2025 PR & Social Media Report

- LEGEND COLLECTION — PR HIGHLIGHT
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: LEGEND COLLECTION — SOCIAL MEDIA FOCUS

* Over 180 posts spotlighting Legend Collection properties across social media
channels (Instagram, TikTok, Facebook, X, LinkedIn, WeChat, Little Redbook,

Weibo)

* Organized and hosted a successful group Legend Collection
influencer FAM trip to Singapore and Indonesia:

« Four properties included: The Fullerton Hotel Singapore, The Fullerton
Bay Hotel, Artyzen Singapore, and The Sanchaya

* 4influencers published 142 Posts, Reels, and Stories

« Total reach was 2.3M, with 55.5M potential impressions and 1%
post engagement rate (not including stories)

« Each in-feed post got an average of 5.1k engagements, 82k reach,
and $65.6k EMV

» The campaign generated an advertising equivalent value of $2.2M.
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- LEGENDARY JOURNEYS — PR FOCUS

Preferred Hotels & Resorts launched Legendary Journeys — The Ultimate Private
Jet Experience, an ultra-luxury, 17-night global journey in partnership with Bucketlist
Xperiences, offering unparalleled access to seven iconic destinations via a custom private
jet. The team supported the initiative with a fully integrated marketing, sales, PR, and

social media collaboration and generated the following PR results:

* 1.2 billion+ total impressions

*  $4 million+ advertising equivalency value

* 1,200+ earned editorial placements across 22 countries,
including Germany, Vietnam, Brazil, China and United States
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LEGENDARY JOURNEYS — SOCIAL MEDIA FOCUS

» 27 total brand posts across English channels (Instagram, Facebook,
LinkedIn, X, TikTok, WeChat, Weibo and Rednote)

« 2 collab posts with BucketList Xperiences on Instagram

* 167,765 final total impressions

« 2,305 final total engagements

* 1.37% engagement rate

* + partnership with China KOLs for additional 48,248 views,
790interactions
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- LIVE LIKE A LEGEND — PR FOCUS

« 274 million+ total impressions

- $2 million advertising equivalency value

« 705 earned editorial placements across 13
countries

= VOGUE

CHINA

Brand News

Preferred Hotels & Resorts unveils its 2025
Legend Ultimate Bespoke Experiences: Milan
Fashion Week, NBA Dream Night, James Bond

Island Adventure, and Virgin Island Animal
Encounters.

230F26

Robb Report Lifestyle
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clothing and front-row ses:
week

o Preferred Hotels & Resorts’ 2025 Live Like a Le|
ﬁ m ultra-exclusive luxury travel experiences, inclu
.. clothing, private tours and VIP sports tickets.
—— Preferred Hotels & Resorts has launched its 2025
o collection, offering six exclusive, once-in-a-lifetime
'ec 0mm B“ hotels worldwide. From VIP sports packages in Hoj
Milan Fashion Week with custom Armani tailoring,

to give travelers rare access to unforgettable, dee
far beyond the ordinary.

A hotel package with bespoke Ar mam

Live Like a Legend Experiences From Preferred

TRAVEL WEEKLY AS1A4™

News & Destinations Cruises Hotel & Cruise Search

EATJ.';\ \ M ﬂ

Magazines & Events
Preferred Hotels offers six exclusive luxury experiences in 2025, from private islands to
front-row fashion access

How to Live Like a Legend around
the world

=
Ir The New York Times Style Magazine: México

Giorgio Armani, la moda que
se hospeda en Milan

El Armani Hotel Milano, inaugurado en 2011, fue uno de los
primeros experimentos de la moda en el terreno de la hospitalidad.
Hoy, de lamano de Preferred Hotels & Resorts, se prepara para
ofrecer una experiencia de lujo durante la Milan Fashion Week
2026.

Why Luxury Iravel Is All About
Elusive, Magical Moments

In this, my second article on how luxury travel will evolve in 2026, I talk to
some of the world’s leading innovators. Today, I discuss how authentic and
one-of-a-kind experiences are the new luxury.

f X 0

octubre 1, 2025
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: LIVE LIKE A LEGEND — SOCIAL MEDIA FOCUS

* 46 posts across LinkedIn, Instagram, Pinterest, Facebook,
X, Tiktok, WeChat, RedNote, Sina Weibo

* 344.57Kk Impressions
2,091 Engagements
* 0.60% Engagement Rate (Engagements per impression)

* + partnership with China KOLs for additional
126,800 views, 890 interactions
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THE LUXURY TRAVEL REPORT - PR FOCUS

« The team launched the Luxury Travel Report — igniting a tiered,
multi-phased media strategy securing 560+ editorial placements
to date, resulting in 1B+ impressions and an advertising
equivalency value of $14M. An exclusive was secured with USA

Today.
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USA
TODAY

Luxury travelers will take 8 leisure
trips on average in 2025, report says

While economic uncertainty and anxiety around international travel may
put some vacation plans on pause this year, a new report found demand
for upscale trips is strong.

Preferred Hotels & Resorts released its first Luxury Travel Report on
Wednesday — developed in partnership with The Harris Poll — which
found the average luxury traveler has eight leisure trips planned in the
next 12 months. The hotel brand surveyed 503 affluent U.S. adults
between late February and early March, defined as those with household
income of at least $250,000; a minimum of $1 million in total assets, and
those who typically spend $10,000 or more on leisure travel annually.
Respondents also had a leisure trip planned within the following year.

“The Luxury Travel Report by Preferred Hotels & Resorts reveals that
today’s affluent travelers are investing not just money but meaning into
their journeys,” the brand said in a news release. “Luxury travelers seek
immersive, curated experiences that feel personal and enduring —
avoiding generic, mass-produced offerings in favor of authenticity and
emotional connection.”
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THE LUXURY TRAVEL REPORT — PR HIGHLIGHTS

& INDEPENDENT

NEWS SPORTS CULTURE LIFESTYLE MONEY TRAVEL CLIMATE PREMIUM

ﬂlstagram is ‘ruining luxury travel’: Rich tourists
blame social media for the ‘beige-ification’ of
hotels

Social-media-driven designs are “making everything look and feel the same,” say affluent vacationers

Ted Thornhill US Travel Editor
Wednesday 09 July 2025 15:22 BST
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Luxury Travel Report 2025

Nova pesquisa revela que viajantes de luxo planejam gastar mais em 20:
rejeitando a padronizacéo da hospitalidade moderna, buscando autenticidg
priorizando a interagdo humana.
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Brenda Collin:

Luxury travellers are moving away
from sameness, and that’s good
news for Ireland

el Reors in Coek: 3 casthe s st bl the: st oy the Knghts Templar i 1210

July 11,2025

In an age when luxury travel risks becoming indistinguishable from one city to the
next, a quiet rebellion is underway, one that favours soul over sameness,
storytelling over standardisation

Overwhelmed by beige interiors, algorithm-led itineraries and carbon copy
experiences, today’s travellers are turning away from the cookie-cutter in search
of something more meaningful.

According to the new_Luxury. Travel Report by Preferred Hotels & Resorts, nearly
70 per cent of luxury travellers believe modern hotels have lost their soul to

‘This growing di with mass-produced travel reflects a
broader cultural shift away from “dupe culture” and towards the rare, the real and

the emotionally resonant
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LUXURY TRAVEL REPORT- SOCIAL MEDIA FOCUS

The team leveraged The Luxury Travel Report
across key B2B channels to elevate global brand
awareness. Through a strategic, paid

o o . Preferred Hotels & Resorts
amplification plan, posts were created and Sa731 olover
launChed around eaCh tI‘end, SuppOI'ted by a b it e, et e of e eamingl As social media plays an evolving role in luxury travel, discerning guests are seeking
dedicated bOOStiIlg bU.dget. Insights from the . — — something more original, and more authentic. ...more
report were further translated into toolkits for e | IASEERREE R » Openin Acrobat
associates and hoteliers, extending the impact i Beige-ification »
beyond brand channels. :

- Preferred Hotels & Resorts
Fol the la Travel Report by Preferred Hotels & Resorts in

Boosted LinkedIn Posts Results:
o 6 total boosted posts

o Over 991Kk total impressions

o 4,343 total clicks

o 7k+ total engagements
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= I PREFER

« 680 mentions of I Prefer rewards program within stories placed globally
impacting key consumer audiences.

« Saturated target publications with continuous coverage, including The Points
Guy, Head for Points, Award and Frequent Miler.

« USA Today 10Best — Earned No. 4 Best Hotel Loyalty Program in 2025.

AFAR GayaTravel LoyaltyLobby
ORI pwros & R o

Head for Points Taveler.... ) GUY®
kf12¢  @The Washington Post
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j; HOSPIBUZ: ‘ﬁ TURNING LEFT FOR LESS Expansion

\J CHAMPAGNE TRAVEL ON A PROSECCO BUDGET
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- I PREFER CYBER SALE

216 million+ total impressions highlighting Cyber Sale offer
$3.2 million+ advertising equivalency value
35 earned editorial placements across 7 countries

AFAR

The Best Black Friday Travel Deals,
Including Europe Flights from $349, Sy
Glamping, Trains, and Luxe Cruises

Forbes

Last-Minute Cyber Week Discount Trips, Deals

Tuesday hotel deals

THE

POINTS
GUYE

The best Cyber Monday and Travel

BHHInfosesk— 21— AEE>T. BLGRAFERSH LS
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And Deals

By Michsal Goldste

. @ Michos] Geldstein s 3 journali

Our inboxes have been flooded with exciting o
promotional season. These are the deals that h:
getaway and picking out gifts for our friends ai
ourselves, too).

Best Black Friday and Cyber Monday 2025 hotel deals plping travel advisors sell travel

Bevond Green: This sustainable-luxury hotel portfolio founded by Preferred Travel Group,
brings together properties that meet strict criteria for environmental stewardship,
community support, and cultural preservation. Through December 1, the brand is offering
35 percent off best available rates plus 35,000 I Prefer Bonus Points when you book a
minimum two-night stay. The deal applies to travel through June 30, 2026 and includes
standout options like Dromoland Castle in Ireland and The Leela Palace Udaipur in India.

Preferred Hotels & Resorts (various international destinations): Preferred Hotels & Resorts
is offering 35 percent off its best avallable rates when bookmg a minimum of two nights at
participating properties (such as ) worldwide
through December 4. The deal is valid for travel between now and June 30, 2026.

. | Hotels & Beyond

The time has come: Black Friday i

Independent |
brought back

and this year

Head for Points

Get 35,000 bonus | Prefer points in
the Preferred Hotels sale

Links on Head for Points may support the site by paying a commission. See here for all

This is the strongest offer you see all year from Preferred Hotels,

been cut from three nights to just two.

Magazine

partner links

uxury hotel booking consortium Preferred Hotels has
its Black Friday offer for another year.

it is easier to take part because the minimum stay has

Posted by Tim Cotroneo on Novemnber 20, 2025

Green RoII Out 2025 Cyber Sale

Beyond Green

Preferred Hotels & Resorts

The independent hotel brand is offering 35% off its best available rates when travelers book
by Dec. 1,2025. Even better, the company will award a booking bonus of 35,000 | Prefer
points with a minimum two-night stay, but travelers must register for the offer during the
booking window. The sale is valid for travel through June 30, 2026

To book: Visit Preferred Hotels & Resorts' website.

DIRECTIVOS
Mis descuentos y mas IA: asi
es el Black Friday en turismo
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The Black Friday travel deals you’ll
actually want to buy

We scoured the internet for bargains on hotels, flights, cruises and

Welcome to sale season. Every corner of the internet is flashing red with
the promise of huge savings, going fast — whether pet food or power

tools. The travel indust:
emails for Black Frid
on hotels, airline miles, cruises, group tours and more.

PARA
DESCONECTAR

The Washington Post

+

The Top Cyber Monday 2025 Travel Deals
Worth Booking Today

Qatar Airways, and more

Shop excellent Cyber Monday deals from Expedia, Princess Cruises, Hilton,

iy
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i £

s no exception; our inboxes overfloweth with
‘Cyber Monday and Travel Deal Tuesday savings
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- I PREFER — SOCIAL MEDIA FOCUS

Over 60 social media posts and stories have supported a range of
topics including the relaunch of Unforgettable Moments, I Prefer
spring offer, Cyber Monday, and regional /specific destination offers.

Results Snapshot:
« Over 1.5M impressions (inc boosted posts)
* Over 25,306 engagements
* 1.6% engagement rate

 First dedicated influencer partnership carried out with creator
SamMcClendon (204k followers):
o 62,362 views on posts and stories
o 2.4% engagement rate (engagements/impressions)

Last Minule - §% :
ERONIES
Jall

Gelaways
[0 Bools NOw

Examples of top performing posts:
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= MEMBER SUPPORT

« 1 billion+ global impressions announcing quarterly new members

- 50+ brand orientation calls, in person-site visits and strategy meetings
executed with new and existing members

* 170 + individual media visits secured and presented to member hotels
across our portfolio
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MEMBER SUPPORT

THE s202TIMES
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London's Shoreditch
positively hums with
creativity, from its
Indopendent boutiques and
hip cafes to popular gastro
pubs and vintage markets.
Sarah Pollok checks into
nearby South Place Hotel to
check out the S-star digs.
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- MEMBER SUPPORT

* Member hotel award recognitions amplified through global press releases
announcing winners of key industry awards, including;:

o Conde Nast Traveler — Readers’ Choice Awards
o Forbes Travel Guide — Star Awards

o Travel + Leisure — World’s Best Awards

o MICHELIN Keys Distinction

TRAVEL+
LEISURE-=

[ WORLD's \)
il " BEST )
AWARDS A

Condé Nast

Tﬂﬂ‘!ﬁ!‘*’

C HOICE AWAR D$

Forbes %
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£ MEMBER SUPPORT — SOCIAL MEDIA FOCUS ="

!9

Iy NI

« Social media support of quarterly new member announcements

 Individual spotlight posts on LinkedIn introducing new members

* 54 individual influencer visits secured and presented to member hotels

(including global and China)

« Member hotelier award support across channels

Preferred Hotels & Resorts

tmo + ®

Preferred Hotels & Resorts proudly welcomes Kivotos Mykonos and Kivotos
Santorini to the sophisticated LV.X. Collection, two extraordinary destinations
redefining luxury in the Greek Islands. ...more
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MEDIA ACTIVATIONS - AMERICAS

-

Planned and executed media co-op events, brand events, deskside tours, and industry
conferences in key markets, highlights include:

Legend + New Openings | NYC Media Co-Op Event (June): Planned and
executed exclusive press event at The Dominick attended by 20 hoteliers
representing Legend Collection and New Openings ONLY — as well as a strategic
mix of 38 media attendees from top-tier consumer and trade publications,
such as Travel + Leisure, Forbes, Condé Nast Traveler, The Points Guy, AFAR,
Dossier, Hotel Business, Chase Travel, Travel Weekly, and Elite Traveler.

Mexico City Media Co-Op Event (December): Planned and executed press
event for exclusive group of 17 hoteliers representing a total of 43 member
properties from across our Mexico, Central America, and Caribbean portfolio —
connecting them with a strategic mix of 24 journalists from key consumer
travel, luxury lifestyle, and trade media outlets, including Forbes Life Mexico,
Robb Report en Espanol, Invertour, Reforma, and Food & Wine en Espaiiol.

Executed 92+ media meetings with in-market journalists, including
conference attendance at IMM North America, LE Miami, Virtuoso Travel Week,
ILTM North America, IMM Lux, and Travel Classics.




Planned and executed media co-op events, brand events, deskside tours, and attended
conferences in key markets, highlights include:

| ¥
W

Preferred Hotels & Resorts | 2025 PR & Social Media Report

MEDIA ACTIVATIONS — EUROPE & SAMEA

Intimate Brand Event in New Delhi, India (April) held a joint intimate brand event at
The Leela Palace New Delhi, focusing on regional and global news, welcoming 27 top tier
journalists representing a mix of trade and consumer publications such as TravTalk, ET
Hospitality, India Today, Hindustan Times and Travel + Leisure India & South Asia.
Legend Media Co-Op Lunch in Paris (April) held at Hotel Dame des Arts with 7
hoteliers representing Legend properties, with 24 top-tier journalists ranging from
highly influential publications including Le Monde, Le Figaro, Le Parisien Magazine, Gala,
Yonder, Hotel & Lodge, Conde Nast Traveler and more.

Media Co-Op Dinner in London (June) held at Angler at South Place Hotel with 18
hoteliers representing both Preferred Hotels & Resorts and Beyond Green member
properties, with 25 media attendees from top-tier publications, such as Condé Nast
Traveller, National Geographic Traveller, The Daily Mail, The Telegraph, Business
Traveller, Forbes, The Week, The Independent, Aspire and more.

Media Co-Op Dinner in Munich (October) held at Hotel Bayerischerhof attended by 8
hoteliers representing Preferred Hotels & Resorts’ member properties, particularly from the
DACH portfolio, with 22 media attendees from top-tier publications, such as Falstaff
Travel, Business Traveller, AD, ELLE, Siiddeutsche Zeitung and more.

Executed 100+ media meetings with in-market journalists, including conference
attendance at Arabian Travel Market, ITB Berlin, International Media Marketplace
UK, ILTM Cannes and deskside meetings in Dubai, Berlin, Milan and London.
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MEDIA ACTIVATIONS — ASTA PACIFIC

Planned and executed the following media co-op events, brand events, deskside tours, and attended
conferences in key markets, highlights include:

(©)

ILTM Asia Pacific (June): Arranged a press conference led by Cheryl Williams attended by
over 70 regional journalists, in addition to 7 individual media appointments with Cheryl and 2
media interviews with Travel Weekly Australia and CNA Luxury.

Media Engagement Event in Singapore (October): Held at Artyzen Singapore and
attended by 16 top tier editors and freelance journalists from Singapore including Vogue
Singapore, The Straits Times, CNA Luxury and TTG Asia.

Media Engagement Event in Beijing (October): Brand media event featured a press
conference led by Philipp, attended by 30 influencers and journalists from top media outlets
including Conde Nast Traveler, National Geographic Traveler, Traveler, Robb Report, Target,
GQ, Vogue, Esquire, Bazaar Green, Bazaar Men’s Style, and Traveler

Hospitality Japan Conference (October): Organized a panel opportunity for Midori
Kataoka titled "The New Loyalty Equation — Beyond Points, Toward Personal Relevance",
attended by media and hospitality leaders.

Executed 40+ media meetings with in-market journalists, including conference
attendance at IMM Asia and ILTM Asia and deskside meetings in Kuala Lumpur,
Guangzhou, Shenzhen and Shanghai.




The team supported the Global Conference 2025, with the following PR and social media
activations:

Preferred Hotels & Resorts | 2025 PR & Social Media Report

GLOBAL CONFERENCE — MAY 2025

-

A

Preferred Hotels & Resorts

Secured six A-list journalists to attend events like the general session on May 14 and Dazzling . 2L,
Dinner at Gardens By the Bay. These include key titles like Travel Weekly Asia, Tatler Singapore A L ININC NATE

and The Peak Singapore. :

j\

N

One post-event thought leadership piece featuring Cindy Taylor on Meetings & Conventions Asia.

Global distribution of 2025 Awards of Excellence and GIFTTS Pineapple Award Winners press release
resulting in 44 editorial placements impacting 88.6M readers and ad equivalent of $1.3
million.

Developed a curated content calendar for brand social media channels with 10 posts shared on
LinkedIn in the lead up, during, and post conference with 40k total impressions and
1.3k engagements.

Created and distributed associate and hotelier toolkits, including awards-related materials, to ensure
consistent and effective activation across audiences.

RAVELWEEKVASIA>  Bdr  PEAK

SINGAPORE
BY NORTHSTAR
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= INDUSTRY AWARDS
Brand recognized for achievement in key industry awards, including;:
« Travel Weekly 2025 Magellan Awards: TRAVEL WEEKLY
o Preferred Hotels & Resorts | 2025 Travel Advisor Portal M A E I-I- AN
= GOLD WINNER
= Category: Hospitality Marketing — Co-Op Campaign Aw ARDS

o Preferred Hotels & Resorts | 2025 The Luxury Travel Report

= GOLD WINNER

= Category: Hospitality Marketing — Co-Op Campaign

o Preferred Hotels & Resorts | 2025 Preferred Pineapple Week
= GOLD WINNER

n
= Category: Hospitality Marketing — Social Media Campaign h S m al

« HSMAI 2025 Adrian Awards:

o Preferred Hotels & Resorts | 2025 Preferred Pineapple Week
= BRONZE WINNER
= Category: Social Media > Multi-Channel/Integrated Marketing
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PREFERRED PINEAPPLE WEEK (June 27 — July 3)

The social media team led a robust global campaign to celebrate Preferred Pineapple Week 2025
including our Luxury Trends, a 3D designed video and Legend Collection sweepstakes.

Globally:

- 1.05M impressions of brand and creator content
- 26.2k engagements of brand and creator content
- 7.7k new community followers

-

A

English speaking specific:
- 432.1k impressions of 32 PHR posts and stories
- 15.2k engagements with our brand channel #PreferredPineappleWeek content
- Creator partnership:
- 144.3k impressions (stories and posts)
- 2.7k engagements (posts)
- Hotelier partners:
- Over 100 properties engaged in the campaign with over 172 posts made plus stories
- 800,852 views of reels created by our member portfolio
- maximum potential audience impression figure of 2,415,202 based on partners’
following numbers.

Your Chance to Win!
Escape to Ireland with

Preferred Pineapple Week

BENNEREATRE
REBBERERNYN REXED,
SEEX, REXRAHIGENE
!

LFEXHANE ERIEER,
—IHXRTARS BRAIRITESR~
LOGO, EBIERTFIREMRITE

SENTEET—H (REBEERE) AAENA! #HL TEP) X . EF

China specific:

- 476,467 impressions

- 8,292 engagements

- 3,901 followers increase across WeChat , Weibo and Little Red Book
- 21 KOLs engaged with the campaign

- 5 hotel members engaged in this campaign
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PORTRAIT OF A LEGEND

-

The Portrait of a Legend video campaign is a series of short 1-2 minute videos that seek to showcase our Legend
Collection properties from around the world. Each video features a key individual from the participating hotel to
introduce the viewer to the unique stories behind its enduring success. The project offers a snapshot into what
makes each hotel stand out and sets the scene for the launch of the accompanying coffee table book in 2026.

Globally in 2025:
- 196k impressions of brand content
- 6.3kk engagements of brand

- Collab with 1 Top Chinese travel influencer (5 million followers) with recommendation 7 of our Legend
Collection hotel members (she has stayed 4 of them )
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= 2025 SOCIAL MEDIA HIGHLIGHTS

TOp Performing Posts (by channel, based on engagements)

. preferredhotels ® 43w

Whether the lush beauty of Hawaii, the
elegant coast of Sicily, or the bright
colors of Thailand, it's safe to say the
set of White Lotus is one of its most
popular cast members, but where next?

Here are some of our top White Lotus
inspired locations if we were the tv
series’ location scouts. Check them out
now before the crowds catch on!

#ThePreferredLife #WhiteLotus
#NewDestination #NewLocation

#Travel #Travelinspiration #LuxuryTravel
#Resort #TVLocation #SetJetting

4 keriannkeriann ® 45/

View insights f

March 16, 2025

. Add a comment... ©

. preferredhotels &

Qizek Qs @ N

Rooftopé
Worth",

_Travelling
For

Your Chaﬁce to Win!

Escape to Ireland with
Preferred Pineapple Week

. preferredhotels &

preferredhotels & 44w
Not all views are created equal. I
ky-high views, signature cocktails, and
golden-hour magic, these hotel

rooftops are next-level and certainly

worth the journey.

Save for later or tell us your favorite
below! &

#ThePreferredLife #RooftopBar
#Rooftop #TableWithAView #HotelBar
#Destinationinspiration
#Vacationinspiration

travel.with.eleni 42w
Europe summer here | come [V

W2 Q6 O [N

. Add a comment... (@)

@  preferrednotels and 3 others

preferredhotels ® Edited = 31w

== Sweepstakes now closed. ™***
Thank you to all who entered. We look
forward to announcing the winner
shortly.

% Celebrating Preferred Pineapple
Week! §

In honor of this week-long celebration
of all things hospitality and travel, we
invite you enter the Preferred Pineapple
Week Sweepstakes!

One lucky traveler can win the ultimate
prize: a 4-night, 5-day luxury escape to
reland including a gorgeous Steamline
Luggage set to travel with in style.
You'll experience pure magic at not

View insights

Qux Qax @ A

June 27, 2025

. Add a comment. ©

iSoa’k It In:
Hotel Bathtubs ¢

You Won't

- >

Instagram

. preferredhotels @ s

preferredhotels & 45w
Worried about your next dose of White
Lotus now that the series finale is here?

Allow us to introduce a few more of our
beautiful White Lotus worthy

\Vlllte I Jm% o e
| | 5
Worthy

Swipe through to find your perfect
escape—then share with your travel
tribe and tell us: which one are you
checking into next?

R t rea t Q &7011 2 #ThePreferredLife #WhiteLotus

#NewDestination #NewLocation
Should Know

#Travel #Travelnspiration #LuxuryTravel
#Resort #TVLocation #Setletting

——
Qiux Qu ¥ n

April 6,2025

. Add a comment. (@)

. preferredhotels &

preferredhotels & 44w
Consider this your sign to slow down
and soak it all in. ¢

- >

From mountaintop retreats to spa-
inspired soaks, these hotel bathtubs
take self-care to the next level. Which
one is calling your name?

Swipe, dream, and save this for your
next indulgent escape—or share it with
someone who deserves a lttle luxury.

#ThePreferredLife #BathTime
#HotelBath #Soakitin #Relax
#HotelGuide #SelfCareSunday
#LuxuryTravel

v

Qiux Q2 ¥ A

. Add a comment... @
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- 2025 SOCIAL MEDIA HIGHLIGHTS

TOp Performing Posts (by channel, based on engagements)

Preferred Hotels & Resorts

®
 celebrate the remarkabie career of Ken Young. who s retiing
le years with Preferred Hotels & Resarts

Preferred Hotels & Resorts

Today. we pr e
after 35

-®

We are delighted to welcome The Cooper in Charleston, South Carolina, to Preferred
Hotels & Resorts as part of our esteemed Legend Collection and Preferred
Residences, with an exciting new opening coming in 2025. ...more

T lefetbe

Preferred Hotels & Resorts
68,738 followers
9mo- ®

We are proud to announce that 12 exceptional member hotels have been
recognized in the prestigious 101 Best Hotels rankings, unveiled at an exclusive
event in Interlaken, Switzerland.

..more

Preferred Hotels & Resorts
®

We are thrilled to announce that 44 member hotels in the Preforred Ho

- Preferred Hotels & Resorts
-®

Praferred Hotels & Resorts proudly welcomes 18 distinguished new member hotels
to our global portfolio between April 1 and June 30. 2025. Ranging from a brand-
new Texas Inn to a historic castle-turmed-luxury-retreat in the Austrian Alps.

Awsrds

- %zlpm'u

Ly,
T

LinkedIn

BQ
Kualaf Lunipifr I

Preferred Hotels & Resorts © . Preferred Motels & Resarts @
30 March 2025 - @ Aprt 2025 ©
From breathtaking oceanfront greens such as Pebble Beach, to some of the most iconic championship pivAted incomperaie de

courses, including Scotland’s OId Course, these top golf course hotels, all featured in our latest o : e e
PreferredGolf Directory, offer the ultimate stay-and-play experiences.

Déate sorprences o

Where will your next dream golf getaway be? Share with your golf gang or start planning now:
hitpsy//brnw.ch/21WRGBV.
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Preterred Hotels & Resorts ©
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our Legend Colection

Preferred Motels & Resorts ©
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when you experience 1 the Sreferred way

s along the Riviers Maya to cuttural adventures in Osxaca and warid
ciasz dining in Mexico City, Mesica offers sometning extracenay for every kind of traveler
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2025 SOCIAL MEDIA HIGHLIGHTS

TOp Performing Posts (by channel, based on engagements)

WeChat
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- 2025 SOCIAL MEDIA HIGHLIGHTS

TOp Performing Posts (by channel, based on engagements)
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